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Daimon: This is Hideki Daimon from Nissan Chemical Corporation. Let’s get started with the explanation.

I 1H FY2024 Financial Summary Nissan Smeaniea!

» Sales up ¥12.5 billion (+12%)
1H Vs iaehirEEs m OP up ¥4.2 billion (+18%)
» Net Income up ¥1.0 billion (+5%)

m Sales above target ¥8.6 billion
= OP above target ¥4.3 billion
= Net Income above target ¥2.4 billion

vs. 1H Outlook
as of May 2024

1H

» Dividend 1H ¥70/share (same as 1H FY2023)
Shareholder Returns m Share Repurchase 1H a ¥5.0 billion completed
(1,061 thousand shares)

= Revised upward FY2024 Outlook announced in May 2024
(see p9)

Revision of Outlook

Please turn to page four of the materials.

First, looking at the summary of the financial results for 1H compared to the same period last year, sales
increased by JPY12.5 billion, or 12%, operating profit increased by JPY4.2 billion, or 18%, and net income rose
by JPY1.0 billion, or 5%.

Next, compared to the outlook announced in May, sales exceeded expectations by JPY8.6 billion, operating
profit by JPY4.3 billion, and net income by JPY2.4 billion.

Third, regarding shareholder returns, we plan to issue an interim dividend of JPY70 per share, the same
amount as last year. Additionally, we completed a share buyback of approximately JPY5.0 billion, amounting
to slightly over 1,000 thousand shares during 1H.

As for revision of the outlook, we plan to upwardly revise the annual figures, which | will explain further in a
moment.



1H FY2024 Financial Summary YOY Change Nissan Chemieal

(¥billion)

FY2023 Actual FY2024 Actual YOY Change

ENEIXS - @ - 0]
549

Sales 50.8 105.7 58.7 59.5 118.2 +3.8 +8.7 (+:12§/:—;
Operating Profit 15.0 91 241 144 139 283 06 448 1;:/":‘;
Non-Operating Income/Expenses 20 0.1 21 1.6 -2.0 -0.4 -0.4 -2.1 -2.5
Foreign exchange Gains/Losses 1.5 0.4 1.9 1.3 -241 -0.8 -0.2 -2.5 -2.7
Ordinary Income 17.0 9.2 26.2 16.0 11.9 279 -1.0 +2.7 ("';143
Extraordinary Income/Losses 0.0 0.6 0.6 0.0 0.8 0.8 0.0 +0.2 +0.2
Net Income’ 12.2 7.3 19.5 11.6 8.9 20.5 -0.6 +1.6 e
(+5%)

EBITDA? 17.8 12.2 30.0 18.0 16.5 34.5 +0.2 +4.3 +4.5
EPS (¥/share) 87.40 5215 13955 83.78 65.00 148.78 -3.62 +12.85 +9.23
Dividend (¥/share) - - 70 - - 70 3 > 0
Total amount of Dividend - - 9.8 - - 9.6 2 o -0.2
OP Margin 27.3% 17.9%  22.8% | 24.6% 23.4% 24.0% -2.7pt  +5.5pt  +1.2pt
FX Rate (¥/$) 137 145 141 156 150 153 - - -
Crude Oil (JCC) ($/bbl)® 83 83 83 88 86 87 . - -

1. Net Income = Profit Attributable to Owners of Parent 2. EBITDA = Operating Profit + Depreciation and amortization 3. Based on Trade Statistics of Japan Ministry of Finance

The specific figures can be found on page five.

Firstly, here you will see a YoY change with a breakdown by 1H, 1Q, and 2Q. For 1H, sales were JPY118.2 billion,
operating profit was JPY28.3 billion, and non-operating income and expenses were minus JPY0.4 billion,
resulting in ordinary income of JPY27.9 billion. Additionally, extraordinary income and losses came to a
positive JPY0.8 billion, leading to a net income of JPY20.5 billion.

Regarding the FX rate, it was JPY150 to the US dollarin 2Q, so the average for the six months of 1H was JPY153.

However, as you may all know, by the end of September 2024, the yen had appreciated significantly, reaching
just under JPY143. Comparing this level at the end of September to that of the end of June, the yen
appreciated by nearly JPY20. Consequently, the foreign exchange gains or losses for 1H was a loss of JPY2.7
billion.



Nissan Chemical

1H FY2024 Financial Summary Compared to Outlook

FY2024 Outlook
58.7

(¥billion)

Sales 562 534  109.6 595 1182 425 464 ‘OO
(+8%)
Operating Profit 1.9 121 24.0 14.4 13.9 28.3 +2.5 +1.8 (+ 1:;:;
Non-Operating Income/Expenses 0.3 -1.0 -0.7 1.6 -2.0 -0.4 +1.3 -1.0 +0.3
Foreign exchange Gains/Losses 0.0 0.0 0.0 1.3 -21 -0.8 +1.3 -2.1 -0.8
. +4.6
Ordinary Income 12.2 1.1 23.3 16.0 1.9 27.9 +3.8 +0.8 (+20%)
Extraordinary Income/Losses 0.0 0.7 0.7 0.0 0.8 0.8 0.0 +0.1 +0.1
Net Income' 9.3 8.8 18.1 11.6 8.9 20.5 +2.3 +0.1 e
(+13%)
EBITDA? - - 31.3 18.0 16.5 34.5 - - +3.2
EPS (¥/share)? - - 131.23 83.78 65.00 148.78 - - +17.55
Dividend (¥/share) - - 70 - = 70 - = 0
Total amount of Dividend - - 9.7 - - 9.6 - - -0.1
OP Margin 21.2% 22.7% 21.9% 24.6% 23.4% 24.0% | +3.4pt +0.7pt +2.1pt
FX Rate (¥/$) 145 145 145 156 150 153 - - -
Crude Oil (JCC) ($/bbl)? 82 82 82 88 86 87 s = =
1. Net Income = Profit Attributable to Owners of Parent 2. EBITDA = Operating Profit + Depfeciation and amortization
3. EPS was revised to reflect share repurchase (¥10.0 billion, announced on May 28) 4. Based on Trade Statistics of Japan Ministry of Finance | 6

Moving on to page six, this page shows a comparison with the outlook we announced in May.

Similarly, regarding the FX rate to the US dollar, we had initially assumed JPY145 to the US dollar at the start
of the year for 1H, and in the end, the exchange rate was JPY8 higher, indicating a weaker yen and stronger
dollar.



Analysis of Changes in OP Nissan oemical

(¥)
C oo
28.3bi|lion 24.1 billion +4.2 billion(+18%) 24.0 billion +4.3billion

YOY Change -0.3 billion OP decrease due to fixed cost etc.” up despite sales flat

Chemicals

vs. Qutlook -0.2 billion OP decrease due to sales decrease in nitric acid products and urea/AdBlue®
SEnTE TS YOY Change +3.3 billion OP increase due to sales increase in Display Materials, Semis Materials and Inorganic Materials
Materials o . . . . . . )
vs. Outlook +2.1 billion OP increase due to sales increase in Semis Materials and Inorganic Materials
YOY Change +2.6 billion OP increase due to sales increase in Fluralaner, GRACIA, and LEIMAY etc.
Agro

vs. Outlook  +1.8 billion OP increase due to sales increase in Fluralaner, GRACIA, and LEIMAY etc.
YOY Change -0.5 billion OP decrease due to sales decrease in LIVALO and fixed cost etc. up

Healthcare

vs. Qutlook +0.4 billion OP increase due to sales increase in Custom Chemicals

1. Fixed cost etc.: including inventory adjustment cost

Moving on to page seven, we present the analysis of changes in operating profit by segment for 1H.

Compared to the same period last year, operating profit increased by JPY4.2 billion, coming in JPY4.3 billion
above the outlook. First, let’s look at chemicals. Operating profit declined by JPY0.3 billion YoY and was JPY0.2
billion below the outlook. Although sales were flat with the previous year, the impact of fixed costs & others—
detailed in Note 1, including inventory adjustment cost—resulted in a decrease in profit. Additionally,
operating profit fell short of expectations, due in part to underperformance in nitric acid products and

urea/AdBlue®.

On the other hand, performance materials achieved a YoY increase in operating profit of JPY3.3 billion, coming
in JPY2.1 billion above the outlook. In terms of YoY, sales and operating profit increased across all categories:
display materials, semiconductor materials, and inorganic materials. Against the outlook, semiconductor and
inorganic materials exceeded sales projections, and while display materials were flat, the division as a whole
still surpassed expectations in operating profit.

Moving on to Agrochemicals, we achieved a YoY profit increase of JPY2.6 billion, coming in JPY1.8 billion above
the outlook. This was primarily driven by higher-than-expected sales of individual products, such as animal
health products, Fluralaner, as well as GRACIA and LEIMAY. Additionally, there was a one-time profit increase
of approximately JPY1.1 billion in fixed costs, which will be explained in more detail later, but this figure is
included here.

Finally, in healthcare, we saw a YoY decrease of JPYQ.5 billion due to a drop in sales of LIVALO and an increase
in fixed costs. However, we exceeded the outlook by JPY0.4 billion for 1H.



This concludes the summary for 1H.

Summary of FY2024 Outlook Nisean oemical

I FY2024 Full-Year Outlook
OP was revised upward to ¥53.0 billion from the outlook of ¥50.0 billion announced in May 2024

= Sales up ¥18.3 billion (+8%)
Full-Year vs. FY2023 = OP up ¥4.8 billion (+10%), Net Income up ¥1.4 billion (+4%)
= ROE Outlook for FY2024 is 17.1%

vs. Outlook = Sales above target ¥10.9 billion

IR | as of May 2024 = OP above target ¥3.0 billion, Net Income above target ¥1.0 billion

= Sales up ¥5.8 billion (+5%)

- | LR L OP up ¥0.6 billion (+2%), Net Income up ¥0.4 billion (+2%)

vs. Outlook = Sales above target ¥2.3 billion

“H | as of May 2024 = OP below target ¥1.3 billion, Net Income below target ¥1.4 billion

I Shareholders Return (Full-Year Outlook)

m Annual dividend is ¥164/share (unchanged from May 2024)
= ¥10.0 billion share repurchase planned (period: April 2024- March 2025)

¥164/share (Full-Year) 1H ¥70/share, 2H ¥94/share (Dividend Payout Ratio : 57.4%)

Dividend [vs. FY2023] same [vs. Outlook as of May 2024] unchanged

Share Repurchase ¥10.0 billion (period: April 2024 — March 2025)(FY2023 Actual: ¥10.0 billion, 1.7 million shares)
Share Cancellation Cancelled 1 million shares in September 2024

Total Payout Ratio Outlook 82.4%

Mid-Term Plan Target Total Payout Ratio Target: 75%, Dividend Payout Ratio Target: 55%

Next, please turn to page nine for the full-year outlook.

First, regarding the FY2024 full-year forecast, we have raised the operating profit outlook to JPY53.0 billion
from the JPY50.0 billion announced in May, as noted at the beginning.

On a full-year YoY basis, operating profit will see an increase of JPY4.8 billion, or 10%. Net income is expected
to increase by JPY1.4 billion, or 4%, and the forecasted ROE is 17.1%.

In terms of the outlook comparison, operating profit was above target by JPY3.0 billion. Having already
discussed 1H, let me focus on 2H. Compared to the same period last year, operating profit is expected to
increase by JPYO0.6 billion, while the outlook comparison anticipates a JPY1.3 billion shortfall in operating profit.

In terms of shareholder returns, we expect an annual dividend of JPY164, unchanged from our May
announcement. The breakdown is JPY70 for the interim and JPY94 at year-end, translating to a dividend
payout ratio of 57.4% based on this term’s net income.

We also have plans for a share buyback totaling JPY10 billion. We have already completed a JPY5.0 billion
buyback, with the remaining JPY5.0 billion planned for completion by the end of March next year.

As noted in the third row of the table, the cancellation of one million shares purchased by this September has
already been completed. This results in a total shareholder return ratio of 82.4%.



As for our medium-term targets, we aim for a dividend payout ratio of 55% and a total payout ratio of 75%.
Now, let’s move on to the specific figures.

FY2024 Outlook Summary YOY Change Nissan Chemical

(¥billion)
FY2023 Actual FY20 YOY Change

= -] L B N

+12.5 +5.8 4183

Sales 105.7 49.6 121.0 226.7 | 118.2 52.2 746 126.8 245.0 (+12%) (+5%) (+8%)

. " +4.2 +0.1 +0.5 +0.6 +4.8

Operating Profit 241 93 14.8 241 48.2 28.3 9.4 15.3 247 53.0 (+18%) (+2%)  (+10%)

sk O 21 05 18 13 34| -04 03 03 06 02 25 +08 -5 07 32
Income/Expenses

Foreign exchange R y y _

Gains/Losses 1.9 -0.8 1.1 0.3 2.2 -0.8 0.0 0.0 0.0 -0.8 2.7 +0.8 1.1 0.3 3.0

. +1.7 +0.9 -1.0 -0.1 +1.6

Ordinary Income 26.2 88 16.6 254 51.6 279 9.7 156 253 53.2 (+7%) (1%)  (+3%)

i 06 00 04 -04 02 08 00 06 06 14 402 00 410 +1.0 +1.2

Income/Losses

Net Income' 195 65 120 185 380 205 72 117 189 304 :51/3 o 03 (él;i,‘)' (++413$
EBITDA? 300 129 191 320 620 345 - - 329 674 +A5 ; - 409 454
EPS Mshafe) 139.55 46.47 86.80 133.27 272.82  148.78 - - 13716 28594 +9.23 - - +3.890 +13.12
Dividend (¥/share) 70 - - 94 164 70 - - 94 164 0 - - ] 0
g:’tii‘;e(:; Payout - - - - 601% - = . - 57.4% . . = - 27pt
FOtAl BMOUNYDl 9.8 . - 130 228 96 - - 129 225 .02 . - 01 -03
Dividend

OP Margin 228% 18.8% 20.7% 19.9% 21.3% | 24.0% 18.0% 20.4% 19.4% 21.6%  +1.2pt -0.8pt -0.3pt -0.5pt  +0.3t
ROE . . . - ATA% - - - 17.4% - - - - oopt
FX Rate (¥/$) 141 148 149 148 145 | 153 145 145 145 149 . . . . -

Crude Oil (Jcc) ($/bbl)® 83 91 84 88 86 87 87 87 87 87 - - - - -

1. Net Income = Profit Attributable to Owners of Parent 2. EBITDA = Operating Profit + Depreciation and amortization 3. Based on Trade Statistics of Japan Ministry of Finance

| 10
Turning to page 10, this page provides a YoY comparison, including figures for 3Q, 4Q, and 2H. Looking at the
annual totals, we see sales of JPY245 billion, operating profit of JPY53 billion, ordinary income of JPY53.2

billion, and net income of JPY39.4 billion.

ROE, as mentioned earlier, is 17.1%. For 2H, we assume an exchange rate of JPY145 to the US dollar.



FY2024 Outlook Summary Compared to Outlook as of May 2024 Nissan Snemiea!

(¥billion)

FY2024 Outlook as of May 2024 FY2024 Outlook as of Nov 2024 vs. Outlook as of May 2024

ENENETS @ 0 0

Sales 1096 1245 2341 1182 1268 2450 (J::,S (éif; (: 150%3
Operating Profit 24.0 260 50.0 28.3 247 530, 1;‘,‘,5 (_;f; (+E§2;
:'1‘;2:1’5;?"9 07 12 0.5 0.4 0.6 0.2 403 06 03

2‘::3::::::"9‘* 0.0 0.0 0.0 -0.8 0.0 -0.8 -0.8 0.0 0.8
Ordinary Income 23.3 27.2 50.5 27.9 25.3 532 +2:]4°,'€3 (_;10/'3 ( Jg,;;
EI’S;:’:;’::::';S 0.7 07 1.4 0.8 0.6 14 +0.1 0.1 0.0
Net Income’ 18.1 203 38.4 205 18.9 94 +1;2°3 (_;10;‘)4) ( +;1k,{;
EBITDA? 31.3 343 65.6 345 329 67.4 +3.2 1.4 +1.8
EPS (¥/share)? 131.23  147.85  279.08 14878 13716 28594 +17.55  -10.69 +6.86
Dividend (¥/share) 70 9 164 70 94 164 0 0 0
Dividend Payout Ratio (%) - - 58.8% - - 57.4% - - -1.4pt
Total amount of Dividend 9.7 13.0 227 9.6 12.9 225 -0.1 -0.1 -0.2
OP Margin 219%  209%  21.4%  240%  19.4%  21.6%  +21pt  -15pt  +0.2pt
ROE? - - 187% - 17.1% - - +04pt
FX Rate (¥/$) 145 140 143 153 145 149 - . -
Crude Oil (JCC) ($/bbl)* 82 82 82 87 87 87 - - .

| oo o vt e P 2 COTOR - ot Pkl Copecon O st iyt ares | 1

Next, please turn to page 11. This page shows a comparison with our initial outlook announced in May, which
you can review later.



Analysis of Changes in OP Nissan oemical

(¥)
FY2024 Outlook
24.7billion 24.1 billion +0.6bi|lion(+2%)

Chemicals YOY Change +0.4 billion OP increase due to Sales increase in environmental related products, urea/AdBlue®, and high purified
' sulfuric acid

Performance

Materials YOY Change +2.5 billion OP increase due to sales increase in Display Materials and Semis Materials

Agro YOY Change -0.3 billion OP decrease due to fixed cost etc.” up(¥1.6 billion) despite sales increase in GRACIA and PERMIT etc.

Healthcare YOY Change flat

FY2024 Outlook
53.0bi|lion 48.2bi|lion +4.8bi|lion(+1 0%) 50-0billion +3-0bi|lion

OP increase due to sales increase in environmental related products and high purified sulfuric acid etc.

N CERD H0 Bl despite fixed cost etc.' up(¥1.3 billion)

Chemicals
vs. Outlook  -0.5 billion OoP de_crease due to electricity cost, shipping cost, and fixed cost etc. up despite sales increase in Fine
Chemicals
u Eeannanee YOY Change +5.8 billion OP increase due to sales increase in Display Materials, Semis Materials, and Inorganic Materials

Year Materials

vs. Outlook  +3.9 billion OP increase due to sales increase in Semis Materials and Inorganic Materials

YOY Change +2.3 billion OP increase due to sales increase in GRACIA and Fluralaner etc.

Agro . ‘ G ‘ .
vs. Outlook  +1.6 billion OP increase due to fixed cost etc. down(¥1.2 billion) in addition to sales increase in Fluralaner and
GRACIA etc.
YOY Change -0.5 billion OP decrease due to sales decrease in LIVALO
Healthcare
vs. Outlook in line
1. Fixed cost etc.: including inventory adjustment cost | 12

Now, let’s move on to page 12, where we analyze the changes in operating profit by segment.

The top section here focuses specifically on 2H’s YoY change. Overall, we expect an increase in profit of JPY0.6
billion. Breaking it down, chemicals is projected to contribute JPY0.4 billion, and performance materials is
expected to contribute JPY2.5 billion, driven by increased revenue in display materials and semiconductor
materials.

Agrochemicals is expected to see a decrease of JPY0.3 billion. Although there is a projected increase in
revenue from products like GRACIA and PERMIT, we anticipate a decrease in profit of JPY1.6 billion due to
increased fixed costs, which include the impact of inventory adjustment cost. Healthcare, meanwhile, is
expected to be almost flat YoY.

For the full-year figures, we compare both YoY and against our outlook. For chemicals, we expect a slight YoY
increase in profit of JPY0.1 billion. This includes an increase of JPY1.3 billion in fixed costs & others, but higher
sales of environmental related products and high purified sulfuric acid are anticipated to drive profit growth.

Compared to the outlook, however, we expect a JPY0.5 billion shortfall, with above-target sales in fine
chemicals offset by cost increases, primarily in electricity and transportation, as well as higher fixed costs,
which will contribute to the profit shortfall.

Next, for performance materials, we anticipate a significant YoY profit increase of JPY5.8 billion, driven by
sales growth in display materials, semiconductor materials, and inorganic materials, as discussed for 1H. We
also forecast profit exceeding our expectations by JPY3.9 billion, supported by similar factors.



As for agrochemicals, we expect a YoY profit increase of JPY2.3 billion, which is JPY1.6 billion above our
previous outlook. Against the outlook, however, we see a JPY1.2 billion shortfall in fixed costs & others, which
includes the one-time factor mentioned earlier.

In Healthcare, we expect a YoY decrease in profit of JPY0.5 billion, while the outlook for the full year is
expected to be close to our projections.

Breakdown of Non-Operating Income/Expenses and Nissan Chemical
Extraordinary Income/Losses YoY Change

(¥billion)

FY2023 Actual FY2024 Outlook as of Nov 2024 YOY Change

nnmﬂnnnm

Interest income,

ey T aa——. 0.44 1.72 0.59 1.70 +0.15 -0.17 -0.02
Equity in earnings of
affiliates 0.40 0.14 0.54 0.14 0.84 0.98 -0.26 +0.70 +0.44
Foreign exchange
gainsflosses' 1.88 0.33 2.21 -0.83 0.00 -0.83 -2.71 -0.33 -3.04
Interest expense -0.26 -0.27 -0.53 -0.35 -0.46 -0.81 -0.09 -0.19 -0.28
Loss on disposal of non-
ST T -0.36 -0.15 -0.51 ‘ 0.05 -0.94 -0.89 ‘ +0.41 -0.79 -0.38
Non-Operating
Lo 210 1.33 3.43 -0.40 0.55 0.15 -2.50 -0.78 -3.28
Extraordinary Income 0.60 0.73 1.33 0.82 0.60 1.42 +0.22 -0.13 +0.09
Extraordinary Losses 0.00 -1.18 -1.18 0.00 0.00 0.00 0.00 +1.18 +1.18
s shglioat 0.60  -0.45 015 082  0.60 142 +022  +1.05  +1.27

Income/Losses

1. FX Rate (¥/$): 2023/3 133.54, 2023/9 149.58, 2024/3 151.40, 2024/6 161.14, 2024/9 142.82

| 13

Turning to page 13, here we have the non-operating income and expenses, as well as extraordinary income
and losses, shown in a YoY change.

The far-right column shows the annual figures, with non-operating income and expenses at the very bottom
row showing a large negative value of JPY3.28 billion. As explained in Note 1 above, the main cause for this
figure is the sharp yen appreciation as of the end of September 2024, which impacted the FX rate significantly.

Extraordinary income and losses are at positive JPY1.27 billion, with an anticipated special gain of JPY1.4
billion for the full year, as initially planned.



Breakdown of Non-Operating Income/Expenses and
Extraordinary Income/Loss Compared to Outlook as of May 2024

Interest income,

FY2024 Outlook as of May 2024

RN PN R RN

FY2024 Outlook as of Nov 2024

Nissan Chemical
CORPORATION

(¥billion)

vs. Outlook as of May 2024

T — 0.41 1.30 1.7 0.59 1.1 1.70 +0.18 -0.19 -0.01
Equity in earnings of
affiliates 0.19 0.68 0.87 0.14 0.84 0.98 -0.05 +0.16 +0.11
Foreign exchange
gains/losses’ 0.00 0.00 0.00 -0.83 0.00 -0.83 -0.83 0.00 -0.83
Interest expense -0.40 -0.39 -0.79 -0.35 -0.46 -0.81 +0.05 -0.07 -0.02
Loss on disposal of non-
e oen -0.82 -0.51 -1.33 0.05 -0.94 -0.89 +0.87 -0.43 +0.44
Non-Operating
Income/Exp -0.62 1.08 0.46 -0.40 0.55 0.15 +0.22 -0.53 -0.31
Extraordinary Income 0.70 0.70 1.40 0.82 0.60 1.42 +0.12 -0.10 +0.02
Extraordinary Losses 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
=l 0.70 0.70 1.40 0.82 0.60 142 4042 010  +0.02

Income/Losses

1. FX Rate (¥/$): 2023/3 133.54, 2023/9 149.58, 2024/3 151.40, 2024/6 161.14, 2024/9 142.82

| 14

Moving on to page 14, this page compares the figures with our initial outlook announced in May, which you

can review later.

10



Nissan Chemical

Cash Flows

Free cash flow in FY2024 Qutlook is ¥34.5 billion, an increase of ¥19.5 billion from FY2023

FY2024 Outlook YOY

(¥bilion)

FY2024
Total Outlook
as of May 2024

CF from operating activities 36.0 33.7 46.2 53.5 +19.8 49.5
il:ﬁ;;n;:efore income taxes & non-controlling 26.8 51.8 28.8 54.6 +2.8 51.9
Extraordinary loss (income) -0.6 -0.2 -0.8 14 -1.2 -1.4
Depreciation & amortization' 5.9 13.8 6.2 14.4 +0.6 16.1
Income taxes paid -8.6 -15.9 -5.8 -12.0 +3.9 -124
Working capital, others 125 -15.8 17.8 -21 +13.7 -4.7

CF from investing activities -8.5 -18.7 -71 -19.0 -0.3 -20.3
Purchase of PPE? -11.0 - -20.2 -9.5 -19.1 +1.1 -221
Purchase and sales of investment securies 0.7 1.6 -0.1 1.0 -0.6 1.9
Others 1.8 -0.1 25 -0.9 -0.8 -0.1

Free cash flow 27.5 15.0 391 345 +19.5 29.2

CF from financing activities -36.2 -221 =311 -32.7 -10.6 -24.5
Payout to shareholders (dividend) -13.2 ' -23.0 -13.0 -22.7 +0.3
Payout to shareholders (share repurchase) -5.0 -10.0 -5.0 -10.0 0.0 292
Borrowings -18.0 10.9 -13.0 0.0 -10.9 4.7
Others 0.0 0.0 0.0 0.0 0.0 0.0

E;fser::tezfu?::ll;irsge rate change on cash & 0.3 0.2 0.3 0.0 0.2 0.0

Change in cash & cash equivalents -8.4 -6.9 7.8 1.8 +8.7 4.7

Cash & cash equivalents at end of period 21.2 7 227 30.5 245 +1.8 27.4

1. Including amortization of goodwill 2. Including intangible assets

| 15

Now, on page 15, let’s look at cash flow.

In the column slightly to the right of center, showing the figures announced in November, operating cash flow
is projected at JPY53.5 billion. Cash flow from investing activities reflects outflow of JPY19 billion, resulting in

a positive free cash flow projection of JPY34.5 billion. This represents a YoY increase of JPY19.5 billion,

shown in the adjacent column.

as

Regarding cash and cash equivalents, the annual outlook is JPY24.5 billion, which we consider a healthy level

of retained cash, consistent with prior years.

11



'

4 Balance Sheets N omonimon
S (¥billion)
Caian | e | s oo Caion |zes | s e
Current assets 172.2 202.0 190.2 -11.8 Liabilities 66.2 92.6 79.8 -12.8
Cash 21.2 227 30.4 +7.7 Accounts payable 19.8 20.4 17.6 -2.8
Accounts receivable 68.3 88.8 69.0 -19.8 Borrowings & Bonds 12.0 41.0 28.4 -12.6
Inventories 73.8 78.2 81.4 +3.2 Others 34.4 31.2 33.8 +2.6
Others 8.9 12.3 9.4 -2.9 Net assets 2259 230.9 231.6 +0.7
Fixed assets 119.9 121.5 121.2 -0.3 Sharehalders' equity’ 210.2 213.9 216.5 +2.6
Total PPE 759 774 713 -0.1 ot e L 8.3 8.3 8.0 0.3
Intangible assets 13| 107 106 -0.1 e L e 338 4.2 3.1 1.1
Investment securities 27.0 26.1 25.4 07 Non-controlling interests 35 3.4 3.0 -0.4
Others 5.7 7.3 79 406 e e 0.1 1.1 10 -0
Total assets 292.1 3235 311.4 121 Total liabilities & net assets 292.1 323.5 311.4 -12.1
Equity Ratio 76.1% | 70.3% @ 73.4%
D/E Ratio? -4.4% 85% | -1.0%
| Breakdown of Investment Securities
EEREDET EX
etk 174 174 16.9 -0.2 30.0
Nomconsaismec bosis)  (26)  (24) (@29 | () (55)
Unlisted shares 26 23 21 -0.2 1.7
::::::iariesﬂkssociale 7.0 6.7 6.4 03 6.8
Total 27.0 26.1 25.4 -0.7 38.5
Strategic shareholdings 8.0% 7.7% 7.5% 17.0%

on net assets*

1. Change in shareholders’ equity +2.6 = Net Income 20.5 — Dividend and others 17.9 2. D/E Ratio = (Borrowings & Bonds - Cash) / Shareholders’ equity
3. 2024/3 17.1 + Acquisition 0.0 + Sales and valuation difference -0.2 = 2024/9 16.9 .
4. Strategic shareholdings on net assets = strategic shareholdings (Non-consolidated basis, Listed shares + Unlisted shares) / Net assets (Consolidated basis) 16

Next, on to the balance sheet on page 16.

In the upper left section, under assets, you’ll find the YoY change as of the end of September relative to the
end of March. We see a total decrease in assets of JPY12.1 billion, primarily attributed to a decrease in
accounts receivable, as collection progressed steadily through the end of September, which is typical for this
time of year.

Inventories, on the other hand, increased by JPY3.2 billion from the end of March. Additionally, compared to
September 2023, inventories rose by JPY7.6 billion, largely due to higher stock levels in agrochemicals.
However, given that sales also increased, there is little change in the inventory turnover period. Inventory
levels have also declined slightly from the end of June, indicating a gradual improvement in inventory
management.

On the right side under liabilities, borrowing and bonds decreased by JPY12.6 billion. This reduction is due to
the collection of accounts receivable, which allowed us to reduce borrowings as part of our standard
operations.

The equity ratio, shown in the lower right, stands at 73.4%.

On the lower left, we show the breakdown of investment securities. As of the end of September, the ratio of
strategic shareholdings on net assets remain at 7.5%, maintaining a level below 10%.
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Capex/Depreciation/R&D by Segment Nissan Snemiea!

Capex and Depreciation increased in recent years due to manufacturing capacity expansion(mainly
overseas) in core growth businesses.
R&D expenses decreased tempararily in FY2020 and FY2021 due to COVID-19.

(¥billion)

Capex' Depreciation? R&D expenses

2021 as of May | as of Nov as of May | as of Nov as of May | as of Nov
2024 2024 2024 2024 2024 2024
33 4.3 28 46 5.9 5.7 2.2 25 25 27 341 3.1 0.3 0.3 0.3 0.3 0.3 0.3

Chemicals?®

PerformanceM.« 30 54 90 91 65 53 45 39| 46 60 66 66 70 70 76 82 84 84
NCK: 02 13 50 57, 03 02 07 05 07 23 30 31 05 05 05 08 06 07
Agrochemicals’ 64 1.7 59 51 54 48 26 27 28 34| 41 27| 44 42 43 43 47 44
Healthcare® 03 07 05 05 07 06 05 04 04 04 04 04 24 06 04 04 05 05
T 02 00 01 00 08 06 01 01 00 01 01, 01 00 00 00 00 00 00
Others 14/ 03 11 08 28 21 05 06 07 12 13 15 24 38 42 41 43 41
143 124 19.4 202 221 191 104 102 110 138 156 144 165 160 168 17.3 182 177

1. Capex: Cash flows basis
2. Depreciation Method
Domestic: Display Materials and Semis Materials: 4 year declining balance method (50% of initial capex amount in the 1st year)
Other products : 8 year declining balance method (25% of initial capex amount in the 1st year)
International: NCK: 6 year declining balance method (33% of initial capex amount in the 1st year), NBR: 10 year straight-line method
3. Capex FY2024E as of Nov 2024: including production facilities at Toyama plant (¥0.9 billion)
4. Capex FY2022: including NCK Semis new plant (¥4.6 billion), FY2023: including NCK Semis new plant (¥4.7 billion)

5. Capex FY2020: including the acquisition of DITHANE (¥5.4 billion), FY2022: including NBR 1st phase construction (¥4.3 billion)
FY2023: including production facilities at Onoda plant (¥2.6 billion), FY2024E as of Nov 2024: including production facilities at Onoda plant (¥1.8 billion)

Depreciation FY2024E as of Nov 2024: including a temporary factor (decrease in amortization expense of ¥1.1 billion)

6. Organizational changes were implemented in April 2022. (see p65)
Capex: FY2020-2021 figures are based on old segmentation
Depreciation, R&D expenses: FY2020 figures are based on old segmentation, FY2021 has been revised to reflect organizational changes in April 2022.

| 17
Turning to page 17, here we present capital expenditures, depreciation, and R&D expenses by segment.

Regarding capital expenditures, in the total column, the May projection was JPY22.1 billion, but this has been
revised down to JPY19.1 billion, reflecting a decrease of about JPY3.0 billion due to delays in certain payments.

Depreciation is expected to be JPY14.4 billion, down from the initial forecast of JPY15.6 billion. Most of this
decrease relates to agrochemicals, as explained in Note 5 in the lower left. This figure includes a temporary
reduction of JPY1.1 billion in depreciation expenses. I'll provide further details on this later.

13



CORPORATION

1H FY2024 Financial Results YOY Change by Segment Mgz el

FY2023 Actual FY2024 Actual YOY Change

(¥billion)

Sales 9.1 88  17.9 8.9 90 179 0.2 +0.2 o

oP 0.9 -1.0 0.1 0.7 1.1 0.4 0.2 -0.1 ) 0

+8.1

I sals 208 197 405 235 251 486 s27 454 00

Materials +3.3

op 6.5 46 111 7.0 74 144 .05 w28 98

Sales 188 165 353 204 188 302 416 23 1*133/'*;

Agrochemicals +2°6

op 6.6 50 116 6.9 73 142 .03 w23 26

Sales 2,0 15 35 15 18 33 05 w3 32

Healthcare ( _005)

oP 11 07 18 0.6 07 13 0.5 D s

Trading, Others, S¢S 42 43 8.5 44 48 92 402 405 407

Rttt op 0.1 02  -03 08  -04 12 0.7 0.2 0.9

Sales 549 508 1057 587 595  118.2 +38 w7 20

Total (+12%
+4.

oP 15.0 91 241 144 139 283 06 48 w02

1. Including inter-segment sales/transfers

2. Trading: Nissei Corporation, Others: Nissan Butsuryu, Nissan Green & Landscape, Nissan Engineering,
NC Tokyo Bay, NC Agro Hakodate (Production of agrochemicals. Added as a consolidated subsidiary from FY2024), Nihon Hiryo, and others
Adjustment: Planning & Development Division and others (see p62, p63 for breakdown)

From page 19 onward, we present detailed figures by segment. Page 19 shows 1H YoY change.

| 19
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1H FY2024 Financial Results Compared to Outlook by Segment

FY2024 Outlook
as of May 2024

FY2024 Actual

18.1 8.9 9.0 17.9 -0.2 0.0

Nissan Chemical

CORPORATION

(¥billion)

vs. Outlook as of May 2024

Sales 9.1 9.0 (_;2/"‘;
Chemicals I -002
op -0.1 -0.1 0.2 07 1.1 0.4 +0.8 1.0 5
+3.9
I sales 221 226 447 235 251 486 +14 25 o
Materials +2.1
op 55 68 123 7.0 74 144 5 w8 T
Sales 199 169 368 204 188 392 405  +1.9 (+;20/";
Agrochemicals +1 o8
op 7.0 54 124 6.9 73 142 -0.1 SEL i
Sales 1.8 1.2 3.0 15 18 3.3 -0.3 +0.6 +0.3
(+10%)
Healthcare +0.4
op 0.6 0.3 0.9 0.6 0.7 13 0.0 040
Trading, Others,  S€S 33 37 7.0 4.4 4.8 9.2 +11 #11 +22
adiuasnEnt oP 1.1 03 14 -0.8 -0.4 1.2 +0.3 -0.1 +0.2
Sales 562 534 1096 587 595  118.2 +25 +6.1 (+:3§£

Total
+43
op 119 124 240 144 139 283 +25 S E R

1. Including inter-segment sales/transfers

2. Trading: Nissei Corporation, Others: Nissan Butsuryu, Nissan Green & Landscape, Nissan Engineering,

NC Tokyo Bay, NC Agro Hakodate (Production of agrochemicals. Added as a consolidated subsidiary from FY2024), Nihon Hiryo, and others

Adjustment: Planning & Development Division and others (see p62, p63 for breakdown)

On page 20, we have a comparison between 1H results and the outlook.

| 20
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FY2024 Financial Outlook YOY Change by Segment

Nissan Chemical

CORPORATION

(¥billion)

FY2023 Actual FY2024 Outlook as of Nov 2024 YOY Change
SR e e ]

Sales 179 96 81 177 356 179 103 103 206 385 00 07 422 429 429
ATl | (%) (+17%) (+8%)
P 01 04 03 01 00 04 02 03 o5 o1 3 02 08 *°('3 *"('_1)
+84 431 +16  +47 +128
peromance €S 405 214 227 441 846 486 245 243 488 974 o) o (o159
Materials +3.3 +1.0 +1.5 +2.5 +5.8
op 111 63 51 114 25 144 73 66 139 283 0 el
Sales 353 132 336 468 821 302 125 346 471 863 ‘33 07 #1003 442
) (+11%) (+1%)  (+5%)
Agrochemicals ' | 426 05 02 03 423
op 16 29 89 118 254 142 24 91 15 257 3 ey
Sales 35 13 15 28 63 33 11 18 29 62 (_;Ef) 0.2 403 (;2/';) (_;‘;'J)

Healthcare | |
05 02 402 00 -05
oP 18 05 05 10 28 13 03 07 10 23 03 e
Sales 85 41 55 96 181 92 38 36 74 166 +07 03 19 22 -15

Trading, Others, | |

Adjustment

oP 03 08 06 -02 05 -12 -08 -4 -22 34 -09 00 20 20 -29
+125 426 432 458 +183
o Sk 1057 496 714 1210 2267 1182 522 746 1268 250 SO (+5%)  (+8%)
+4.2 +0.1 +0.5 +0.6 +4.8
op 241 93 148 241 482 283 94 153 247 530 o W

1. Including inter-segment sales/transfers
2. Trading: Nissei Corporation, Others: Nissan Butsuryu, Nissan Green & Landscape, Nissan Engineering,

NC Tokyo Bay, NC Agro Hakodate (Production of agrochemicals. Added as a consolidated subsidiary from FY2024), Nihon Hiryo, and others
Adjustment: Planning & Development Division and others (see p62, p63 for breakdown)

3. Sales and OP for Planning & Development Division in FY2023 Actual and FY2024 Qutlook as of Nov 2024 are disclosed on p52

Page 21 presents the YoY change for the full year, including 3Q and 4Q.

| 21
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Nissan Chemical

FY2024 Financial Outlook Compared to Outlook by Segment

(¥billion)

FY2024 Outlook as of May 2024 FY2024 Outlook as of Nov 2024 vs. Outlook as of May 2024
T e e [ [ L=
_— Sales 18.1 19.6 377 179 206 385 (_;2/-0")’ (++51/;‘; (:22;
op -0.2 0.8 0.6 -0.4 0.5 0.1 0("; . 4('32/-3 (_8'3?%5)
omaee S W7 G2 oo e s 9 g i
Materialy op 123 124 244 144 139 283 1"720/':) x 1"510/'3 . 1*6?,5
- Sales 36.8 481 84.9 392 474 86.3 (%?02 . ?::/;E ({2}/;2
op 124 117 241 4z ns 7| 8 M o
o Sales 3.0 3.4 6.4 3.3 2.9 62 152}0?; “ :52/-3 (_'32/;2)
hl i 4 23 i = = (+4:°°/13 (-2;5(:/},‘)l (022;
Trading, Others, 57 7.0 62  13.2 9.2 74 166 422 H2 434
alane opP 1.4 0.0 1.4 12 22 34 402 22 2.0
o Sales 109.6 1245 2341 1182 1268  245.0 (ésu/':; (520/-3 (:152/-3
op 240 260 500 283 247 530 1’54.,2; (51%'"; (++53°/'.,(:

1. Including inter-segment sales/transfers

2. Trading: Nissei Corporation, Others: Nissan Butsuryu, Nissan Green & Landscape, Nissan Engineering,
NC Tokyo Bay, NC Agro Hakodate (Production of agrochemicals. Added as a consolidated subsidiary from FY2024), Nihon Hiryo, and others
Adjustment: Planning & Development Division and others (see p62, p63 for breakdown)

3. Sales and OP for Planning & Development Division in FY2023 Actual and FY2024 Outlook as of Nov 2024 are disclosed on p52

| 22

Page 22 provides the outlook comparison for the full year and 2H.

Let me note that in the lower right section of page 22, in the outlook comparison column for 2H, the operating
profit for trading, others, and adjustment shows a loss of JPY2.2 billion, which is listed in the second-to-last
column, third row from the bottom.

At the beginning of the year, this was set to JPY0.0 billion, but now we are projecting a loss of JPY2.2 billion.
Given the current international situation and business environment, we have set this as a conservative figure
with a risk buffer, which | wanted to clarify in advance.
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Performance Materials Overview Nisza::ﬁlitfmical

I FY2024 Outlook by Segment (¥billion)’

Sales Others
ores LD

16.6
Healthcare = ——
6.2 \a

Chemicals

0.1

Chemicals

Healthcare
38 -5 2 . 3

Agrochemicals

86.3

I Performance Materials — Recent Financial Performance?

Agrochemicals

257

(sbilion) mmSales =WOP  ——OP Margin 97.4

846

63.0 65.5 29.1%

51. 58.8

FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023  FY2024E'

1. Outlook as of Nov 2024
2. Organizational changes were implemented in April 2022. FY2015-2020 Actual figures are based on old segmentation.
FY2021 actual has been revised to reflect organizational changes in April 2022 (see p65)

Presentation for R&D of Performance Materials D’(June 21, 2022)

Now, moving on to the performance materials segment from page 23.

| 23
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I Analysis of Changes in OP Nissan Cherical

m OP Outlook in FY2024 substantially up due to volume increase in Display and Semis driven by
the market recovery, despite fixed cost & others for future growth increased (OP YOY Change +26%)

| Analysis of Changes in OP (sbilion)

+1.0
+7.4
+1.1 +0.1 -2.6
-4.1
28.3
(+26%)
225
(-11%)
FY2022 Volume Price & Fixed cost & FY2023 Volume Price & Fixed cost & FY2024
Actual others others ' Actual others others’ Outlook

as of Nov 2024

1. Fixed cost & others: including inventory adjustment cost

| 24

On page 24, we break down the two-year changes in operating profit from 2022 to the present by volume,
price & others, and fixed costs & others.

As you can see, 2023 marked a significant low point. However, for 2024, we are forecasting substantial profit
growth due to a sharp increase in volumes with the recovery in the display and semiconductor markets.
Although we made certain growth investments and saw increases in fixed costs for semiconductors, the gains
in volume will far outweigh these costs, leading to an overall profit growth of 26%.
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I Sales Trend by Subsegment Nisson Chemical

= DP Materials: Recovered after bottom-out in FY2022, have maintained stable sales as Cash Cow

m Semis Materials: High growth rate (YOY change) is expected as Semis market recovered after
the temporary adjustment phase in FY2023. The mid- to long-term growth trend remains unchanged
driven by strong sales in EUV materials due to increased customer production

m In terms of sales composition by subsegment, Semis materials, a growth driver, surpass DP materials

| Sales Trend of Performance Materials by Subsegment

YOY change
+12%
- 7 Inorganic Materials
_ T +28%
= Semis Materials
——— +4%
u Display Materials
FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
Actual Actual Actual Actual Actual Outlook
as of Nov 2024

| 25
Turning to sales by subsegment within performance materials, please look at page 25.

The bar graph at the bottom illustrates growth in sales from 2019 to the present. The dark blue at the bottom
represents display materials, the middle section is semiconductor materials, and the top represents inorganic
materials. For FY2024, each subsegment has achieved YoY sales growth, with semiconductor sales showing
particularly strong growth and inorganic materials up by 12%. Notably, as mentioned in the upper section,
display materials hit a low in FY2022 but have since recovered and maintained steady sales as a cash cow.
Semiconductor materials experienced a temporary adjustment period in FY2023 but are now showing high
growth rates due to market recovery. Particularly for EUV materials, we are seeing increased customer
production, which supports our view that the long-term growth trend will remain strong.
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I Sales Growth Rate of Main Products Nissan Cherical

= DP Materials: [1H] Sales YOY +1%, Sales in line with target [Full-Year Outlook] Sales YOY +4%
= Semis Materials: [1H] Sales YOY +42%, Sales above target [Full-Year Outlook] Sales YOY +28%
® Inorganic Materials: [1H] Sales YOY +19%, Sales above target [Full-Year Outlook] Sales YOY +12%

FY2024 Outlook as of May 2024 FY2024 Outlook as of Nov 2024

Main Products YOY Change YOY Change
EIEEEIENEIF A FAER

Total Display Materials +2% +2% +2% +6% +4% -4% +7% +1% +6% +4%
ARC® +3% +24%  +13% +5% +9% +22% +43% +32% +11% +21%
sl #31%  +51%  +41%  +11%  +24%  +59% +77% +68% +17%  +38%
EUV materials’ +39% +32%  +35% +38%  +37% » +42%  +45%  +44%  +44%  +44%
Total Semis Materials +13% +30%  +22% +10% +15% +33% +51% +42% +16%  +28%
Total Inorganic Materials +3% +11% +7% 0% +3% +12% +27% +19% +5% +12%
Total Segment +6% +15%  +10% +7% +9% +13% +28% +20% +11% +15%

1. EUV materials: Both Under Layer and Si-HM for EUV

| 26

Continuing on page 26, here we have the sales growth rates for main products.

For the full year, display materials are projected to grow by 4%, while semiconductor materials are expected
to see an overall growth of 28%, as | mentioned earlier, with particularly strong growth in Multi-Layer Process

materials and EUV materials. Additionally, inorganic materials are forecasted to grow by 12%.
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FY2024 YOY Change Niszn Shepes

(¥billion)
FY2023 Actual FY2024 Outlook as of Nov 2024 YOY Change
I P A T R
Sales 40.5 441 84.6 48.6 48.8 97.4 +8.1 +4.7 +12.8

OP 1.1 1.4 225 14.4 13.9 28.3 +3.3 +2.5 +5.8

Fixed cost & others [1H] up ¥2.1 billion [2H] up ¥0.5 billion [Total] up ¥2.6 billion

[1H][2H][Total] Sales & OP up [1H)[2H][Total] Sales & OP up

Semis market (mainly advanced materials) recovery
Inventory buildup at some customers in 2Q FY2024

Non-Smartphone overall up
[1H] Sales up (notebook PC up)

Photo IPS [2H] Sales up (large monitor up)
ARC®
[Total] Sales up (notebook PC and (1H][2H]{Total] Sales up
large monitor up) Multi layer

process materials (1H][2H]{Total] Sales up

sleualep siwesg

[1H] Sales down

Rubbing 1F= [2H] [Total] Sales up

EUV materials [1H][2H][Total] Sales up

Fixed cost & others
[1H] up ¥1.9 billion [2H] up ¥0.4 billion
[Total] up ¥2.3 billion

=
7]
o
L]
<
=
Q
=t
@
=1
o
7]

[1H] Sales down
VA [2H] [Total] Sales up
(TV production recovery)
[1H] Sales & OP up [2H] Sales up, OP flat
[Total] Sales & OP up

[Total] Sales up in SNOWTEX (especially polishing),
Organo/Monomer Sol

Fixed cost & others
[1H] up ¥0.1 billion [2H] up ¥0.1 billion
[Total] up ¥0.2 billion

55
T
=R
2 35
@ q

| 27

On page 27, we present a YoY change of sales and operating profit for the performance materials segment,

broken down by 1H, 2H, and full year.

In the line labeled “Fixed cost & others,” just below the table, we have provided a breakdown since these

costs have fluctuated significantly.

For the full year, fixed costs including inventory adjustment cost, are expected to increase by JPY2.6 billion for
the performance materials segment overall. Display materials are projected to achieve both sales and profit

growth, largely from an increase in non-smartphone-related sales.

For semiconductor materials, as shown on the right, recovery in advanced materials mainly and increased
customer activity are expected to contribute to growth, and in 2Q some customers increased inventory levels.
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FY2024 Compared to Outlook Nissan Cherical

(¥billion)

FY2024 Outlook as of May 2024 | FY2024 Outlook as of Nov 2024 RECuEoR
as of May 2024

I v B B

Sales 44.7 47.2 91.9 48.6 48.8 97.4 +3.9 +1.6 +5.5

OP 12.3 121 244 14.4 13.9 28.3 +2.1 +1.8 +3.9

Fixed cost & others [1H] more than outlook ¥0.5 billion [2H] less than outlook ¥0.7 billion [Total] less than outlook ¥0.2 billion

[1H][Total] Sales in line with target,
OP above target

[1H][Total] Sales & OP above target

Semis market (mainly advanced materials) recovery

Photo IPS [1H][Total] Sales in line with target Inventory buildup at some customers in 2Q FY2024

ARC® [1H][Total] Sales above target
[1H][Total] Sales above target

Rubbing IPS (notebook PC and large monitor
above target)

Muilti layer

) [1H][Total] Sales above target
process materials

s|euslepy siwes

EUV materials [1H][Total] Sales above target
VA [1H][Total] Sales below target

9
@
=
Q
<
=<
=
@
=
D
»

Fixed cost & others

[1H] more than outlook ¥ 0.7 billion
[2H] less than outlook ¥0.6 billion
[Total] more than outlook ¥0.1 billion

Fixed cost & others

[1H] less than outlook ¥0.2 billion
[2H] more than outlook ¥0.1 billion
[Total] less than outlook ¥0.1 billion

[1H][Total] Sales & OP above target

[Total] Sales above targetin SNOWTEX (especially polishing),
Organo/Monomer Sol

=
:
®

5 5
o o

| 28

Moving on to page 28, this page shows a comparison with the outlook.

As shown here, we expect display materials sales to remain on track with the initial outlook for the year. For
semiconductor materials, we project an upside in both sales and operating profit, and we expect a similar

positive trend in inorganic materials.
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I Sales Growth Rate of Main Products Nissan Chemical

(before discount)

[1H] Sales YOY +11%, Sales above target [Full-Year Outlook] Sales YOY +5%

FY2024 Outlook as of May 2024 FY2024 Outlook as of Nov 2024
(Agro: in order of FY2023 YOY Change YOY Change

= Emmn-
Total

ROUNDUP' Herbicide 0% +3% +1% +2% +2% -1% -2% -2% -6% -4%
ALTAIR Herbicide +9% +96% +17% +2% +5% +21% +13% +20% -5% 0%
GRACIA Insecticide +11% +6% +9% +45% +27% - +44% +41% +42% +25% +33%
Agro TARGA Herbicide -23%  -44% -30% -24% -27% -55% -29% -47% -11% -29%
DITHANE Fungicide -6% -9% -8% 7% 7% -20% -27% -24% 3% 1%
PERMIT Herbicide +29% -5% +3% -16% -4% +69% -83% -46% +82% +2%
LEIMAY Fungicide +81% -3% +39% +4% +14% +121% +129% +125% 6% +32%
ﬁgia";::' Fluralaner ™ +11% 0% +6% +4% +5% +11% +30% +20% +2% +12%
Total Segment? - +6% +3% +4% +3% +3% +8% +14% +11% +1% +5%
| GRACIA Sales Expected achievements in FY2024
Sales target
at launch ROUNDUP Business Briefing [

(¥10.0 billion)  (January 22, 2020)

Agrochemicals Business Briefing[#
(September 28, 2022)
1. ROUNDUP AL for general household account for

32% of total ROUNDUP sales (1H FY2024 Actual)
2. Total segment sales YOY include discount

FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024
Actual Actual Actual Actual Actual Actual Outlook

as of Nov 2024 | 30

Next, let’s turn to the agrochemicals segment on page 30. For 1H, agrochemicals sales increased by 11% YoY,

which exceeded the outlook. For the full year, we anticipate a 5% increase in sales.

Here, you'll see figures for ROUNDUP and other products as well as animal health products Fluralaner, for 1Q,

2Q, 1H, 2H, and the full year, showing both YoY actual and outlook.

For ROUNDUP, we anticipate a slight decrease in sales in 2H due to the impact of inventory adjustments in
distribution. TARGA, which had advance shipments in FY2023, will also feel the effects of European inventory
adjustments, as mentioned before. Additionally, DITHANE will experience a timing shift for some overseas
shipments to next year. Other products, like GRACIA and LEIMAY, are generally showing double-digit growth.

Animal health products grew by 20% in 1H and are expected to grow by 12% for the full year.

GRACIA, shown in the lower left, is projected to reach its initial sales target of JPY10.0 billion this fiscal year.
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I FY2024 YOY Change Niszn Shepes
(¥¥billion)

| v | o [wacum | an | Tow | W | an | Towr |

Sales 35.3 46.8 821 ‘ 39.2 47.1 86.3 +3.9 +0.3 +4.2
OP 11.6 11.8 23.4 \ 14.2 11.5 25.7 | +2.6 -0.3 +2.3

Fixed cost & others [1H] down ¥0.2 billion (including a temporary factor (decrease in amortization expense of ¥1.1 billion) [2H] up ¥1.6 billion
[Total] up ¥1.4 billion (including the same factor as in 1H)

[1H] Sales & OP up

Sales down DITHANE Sales down (export: shipment shifted to 2H FY2024)

ROCRNNE (ML: volume down due to distribution inventory adjustment)
PERMIT Sales down (export: shipment shifted to 2H FY2024)
ALTAIR Sales up (domestic: sales expansion)
Sales up
Sales up LEIMAY . . .
CRACIE (domestic: sales expansion, export: sales expansion in Asia) (export: sales up due to increased demand in Europe)
o . Sales up
Sales down (export: shipment shifted to FY2023,
TARGA (exp P ! Fluralaner (API: sales up due to shipment shifted from 2H FY2024,

sales down in Europe due to distribution inventory adjustment)

royalties: sales up, partly affected by JPY depreciation)

[2H] Sales up, OP down

ROUNDUP  Sales down GRACIA Sales up (export: sales expansion in Asia)
e (ML: volume down due to distribution inventory adjustment)
Sales down PERMIT Sales up (export: shipment shifted from 1H FY2024)
ALTAIR - i i istribution i
g}ﬁ:{:ﬁ ::,:TS down in Asia due to distribution inventory Fluralaner Sales up (API: sales up, royalties: sales up)
[Total] Sales & OP up
Sales down DITHANE Sales down (export: shipment shifted to FY2025)
ROUNDUP (ML: volume down due to distribution inventory adjustment)
Sales up
Sales up LEIMAY . . .
GRACIA (domestic: sales expansion, export: sales expansion in Asia) (export: sales up due to increased demand in Europe)
TARGA Sales down (export: shipment shifted to FY2023, Fluralaner Sales up (API: sales up, royalties: sales up,
sales down in Europe due to distribution inventory adjustment) partly affected by JPY depreciation)

On page 31, we present the YoY figures for 1H, 2H, and full year, along with comments on each product.

| 31

In the table below, we note that “Fixed cost & others” includes a one-time factor of JPY1.1 billion reduction

in depreciation.

We are unable to disclose specifics due to client confidentiality, but to give a general idea, an agreement was
in place for a refund of consideration if certain conditions were met in a contract under which we acquired a
business. After a mutual review, these conditions were fulfilled, and as a result, we recalculated goodwill

retrospectively, resulting in a JPY1.1 billion reduction in depreciation.

This one-time factor contributed to the JPY2.6 billion increase in profit in 1H.
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I FY2024 Compared to Outlook Nissan Chemical

(¥billion)

FY2024 Outlook as of May 2024 | FY2024 Outlook as of Nov 2024 il
as of May 2024

[ o | tow Lswa] [ rom | | | Tom |

Sales 36.8 48.1 84.9 39.2 471 86.3 +2.4 -1.0 +1.4
OoP 12.4 1.7 241 14.2 1.5 25.7 +1.8 -0.2 +1.6

Fixed cost & others [1H] less than outlook ¥1.0 billion (including a temporary factor (decrease in amortization expense of ¥1.1 billion))
[2H] less than outlook ¥0.2 billion [Total] less than outlook ¥1.2 billion (including the same factor as in 1H)

[1H] Sales & OP above target

Sales below target
RODRDLIE (AL: volume down due to unfavorable weather)

DITHANE Sales below target (export: shipment shifted to 2H FY2024)

PERMIT Sales below target (export: shipment shifted to 2H FY2024)
GRACIA Sales above target (export: some shipments were postponed) Sales above target
LEIMAY . .
(export: sales up due to increased demand in Europe)
TARGA Sales below target (export: shipment shifted to FY2023, Sales above tar
les down in E due to distribution inventory adjustment get
sales down in Europe due to distribution inventory adjustment) Fluralaner (API: sales up due to shipment shifted from 2H FY2024,
royalties: sales up, partly affected by JPY depreciation)

[Total] Sales & OP above target

Sales below target PERMIT

ROUNDUP Sales above target (export: sales expansion in Asia)
(ML: volume down due to distribution inventory adjustment)
) ) LEIMAY Sales above target
GRACIA Sales above target (export: sales expansion in Asia) (export: sales up due to increased demand in Europe)
ALTAIR Sales below target (domestic: volume down, I Sales above target (AP!: sales up, royalties: sales up,
export: sales down in Asia due to distribution inventory adjustment) partly affected by JPY depreciation)

| 32

Lastly, on page 32, as noted at the bottom, we expect full-year profit to exceed the initial outlook by JPY1.6
billion, which includes the aforementioned JPY1.1 billion.
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I Main Products
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1. MSD: MSD Animal Health, the global animal health business unit of Merck 2. BRAVECTQO®: the product name developed by MSD,

Launch

ROUNDUP
LEIMAY
STARMITE

PULSOR (THIFLUZAMIDE)
ROUNDUP AL
ALTAIR

Fluralaner

BRAVECTO®*

TRANSFORM™ / EXCEED™/
VIRESCO™

GRACIA

QUINTEC (QUINOXYFEN)

DITHANE (MANCOZEB)

VERDAD (DIMESULFAZET)
(NC-653)

NC-520

NC-656 (IPTRIAZOPYRID)

“

Product
development

type
Herbicide Acquired
Fungicide In-house
Insecticide In-house
Fungicide Acquired
Herbicide In-house
Herbicide In-house
Animal health product | In-house
Veterinary medical
product for companion | -
animals
Insecticide Licensed-in
Insecticide In-house
Fungicide Acquired
Fungicide Acquired
Herbicide In-house

o Joint

Insecticide development
Herbicide In-house

Acquired d i from M

ito, continuing to grow

Acquired world business from Dow

For general household shower-type herbicide market, launched
ROUNDUP ALT in FY2016 and AL in FY2017

Launched in Korea in FY2011 and in Japan in FY2012
Started to be supplied to MSD' as the APl of BRAVECTQ®

Launched in several countries in EU in April 2014,
in the US in June 2014 and in Japan in July 2015

Licensed from Dow

Effective against a wide range of serious pests, having less
negative impact on honeybees. Launched in Korea in FY2018,
in Japan in FY2019, and In India and Indonesia in FY2021.
Expanding sales countries (expected peak sales ¥10.0 billion)

Acquired world business from Corteva. Protective fungicide highly

Nissan Chemical
CORPORATION

effective in controlling powdery mildew in fruits and

Acquired Japan and Korea business from Corteva in December
2020. Protective fungicide with significant efficacy against various
plant diseases in fruits and vegetables

Effective against resistant weeds, having excellent safety to rice
(expected peak sales ¥3.5 billion)

Insecticide for paddy rice co-developed with other companies.
Highly effective against planthoppers

(expected peak sales ¥2.5 billion including mixture products)

Qur first foliar application rice herbicide with excellent efficacy

against resistant grass weeds (expected peak sales ¥10.0 billion)

the active Fi

Expected peak
sales of new
products

¥31.0 vitlion
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On page 33, regarding our pipeline, there have been no major changes since our last update in August.
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I API of Animal Health Product Fluralaner

Nissan Chemical
CORPORATION

= BRAVECTO® series and EXZOLT®, which contain the active pharmaceutical ingredient of Fluralaner invented by
Nissan Chemical, are currently available in more than 100 countries.

= BRAVECTO®'s greatest feature is its effectiveness, which lasts up to 12 weeks

(competing products last up to about 1 month)

Il. BRAVECTO®

IIl. BRAVECTO® Plus

IV. EXZOLT®

i

’ KB i‘v?v\fﬁ‘ !,.,wﬁl 1‘ A IRE
)
i

-ai

* 0K

o= ° X
. - - )

-
P

A

.ot
i
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T I TERAVECToR Fis

= Invented by Nissan Chemical and
supplied to MSD' as the active
pharmaceutical ingredient of
BRAVECTO® and EXZOLT®
= Currently, BRAVECTO® series and
EXZOLT® are available in more than
100 countries
= Compound patent
* Fluralaner's compound patent expires
in March 2025, but many countries
have the patent term extension
system
« Some EU countries including UK,
France, and Germany — already
extended to February 2029
= USA, etc. — applications under
examination

1. MSD: MSD Animal Health, the global animal health business unit of Merck

= Developed and launched by MSD
= Veterinary medical products providing 12 weeks? of
continuous protection for dogs and cats against
fleas and ticks with immediate effect, nearly 3 times
longer than any monthly products in the market.
= Chewable tablet for dogs launched in:
» April 2014 EU, thereafter, USA, Japan, eic.
» July 2020 monthly chews for puppies in USA
= Spot-on solution for dogs and cats launched in:
® July 2016 EU, thereafter, USA, Japan, etc.
» Injectable solution for dogs (BRAVECTO® Quantum)
» Providing 12 months® of continuous protection

» Launched in Australia in June 2024, and
thereafter, launched in Europe, etc.

2. 8B weeks for Rhipicephalus sanguineus ticks

3. 11 months for Rhipicephalus sanguineus ticks

= Broad-spectrum combination spot-on
solution for cats to treat internal and external
parasite infestations
® July 2018 EU, thereafter, USA, Japan, etc.

IV. EXZOLT®

= Poultry medicine against red mite launched
by MSD (administered via drinking water)
» September 2017 in EU, thereafter, Korea
and Middle East etc., July 2021 in Japan
= Cattle medicine
o September 2022 launched in Brazil, April
2023 launched in Mexico
= Sheep medicine
o Launched in Australia and New Zealand in
2023
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On page 35, we cover the status of patents related to animal health products, particularly in the US. As noted
here, we have once again filed for an extension, consistent with prior updates.

Next, we move on to the chemicals segment.
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FY2024 YOY Change Niszn Shepes

(¥billion)

FY2023 Actual FY2024 Outlook as of Nov 2024

O I B KT R

Sales 17.9 17.7 35.6 17.9 20.6 38.5 0.0 +2.9 +2.9
Fine Chemicals 6.0 56 11.6 6.3 6.7 13.0 +0.3 +1.1 +1.4
Basic Chemicals 1.9 121 24.0 11.6 13.9 255 0.3 +1.8 +1.5

oP -0.1 0.1 0.0 -0.4 0.5 0.1 -0.3 +0.4 +0.1

Fixed cost & others [1H] up ¥0.5 billion [2H] up ¥0.8 billion [Total] up ¥1.3 billion

[1H] Sales & OP down [2H] Sales & OP up

[Total] Sales & OP up

[1H] Sales down -16%
(volume down, inventory level down
due to earthquake in FY2023)

[1H] Sales & OP up [2H] Sales up, OP down
[Total] Sales up, OP down

Demand partially recovering

TEPIC for [1H] Sales up +35% [2H] Sales up +3%

general applications

Y Urea/AdBlue®

[Total] Sales up +18% &J [2H] Sales up +17%
i o (increase from earthquake in FY2023)
= | TEPIC for [1H] Sales up +7% [2H] Sales down -2% Q [Total] Sales fiat
'@} electronic materials  [Total] Sales up +2% @
g 3 . ) Increase in demand for semiconductors
= S HIGh PUrly 1y ) Sales up +35% [2H] Sales up +19%
<) [1H] Sales down -3% 7l sulfuric acid ales up b ales up b
= Environmental [2H] Sales up +43% [Total] Sales up +26%

related products (increase from earthquake in FY2023) [1H] Sales down -6%
[Total] Sales up +16% Nitric acid [2H) Sal +10%
(increase from earthquake in FY2023) Hric act _a es up ° )
products (increase from earthquake in FY2023)

Demand recovery for cosmetics
FINEOXOCOL [1H] Sales up +12% [2H] Sales up +20%
[Total] Sales up +17%

[Total] Sales up +2%

| 39

Pages 39 and 40 provide a detailed explanation of individual products, primarily focusing on sales trends.

Notably, in fine chemicals, while TEPIC's overall market environment remains largely unchanged due to
competition from Chinese products in export markets, we are observing a partial recovery in demand. As a
result, sales in 1H increased by 35% YoY.

For basic chemicals, specifically high purity sulfuric acid, we see growth in sales driven by increasing demand
from the semiconductor industry, as indicated.
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FY2024 Compared to Outlook Nissan Cherical

(¥billion)
FY2024 Outlook as of May 2024 FY2024 Outlook as of Nov 2024 vs. Outlook as of May 2024

Sales 181 19.6 37.7 17.9 20.6 38.5 -0.2 +1.0 +0.8
Fine Chemicals 6.1 6.1 12.2 6.3 6.7 13.0 +0.2 +0.6 +0.8
Basic Chemicals 12.0 13.5 255 11.6 13.9 255 -0.4 +0.4 0.0

oP -0.2 0.8 0.6 -0.4 0.5 0.1 -0.2 -0.3 -0.5

Fixed cost & others [1H] less than outlook ¥0.2 billion [2H] more than outlook ¥0.6 billion [Total] more than outlook ¥0.4 billion

[1H] Sales & OP below target
[Total] Sales in line with target, OP below target

[1H] Sales & OP above target
[Total] Sales & OP above target

w
+y]
TEPIC for @ [1H] Sales below target
I - 1H][Total] Sales above target 1 Urea/AdBlue® o )
3 general applications (1H][Total] S 9 0 [Total] Sales in line with target
=
o @ . .
=4 TEPIC for =1 High purity
=8 electronic materials [1H](Total] Sales below target Sl sulfuric acid [1H][Total] Sales above target
o @
I Environmental [1H] Sales below target Nitric acid
» 1H]{Total] Sales below target
related products [Total] Sales above target products (HI 1s 9

FINEOXOCOL [1H][Total] Sales above target
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Page 40 shows a comparison of our latest outlook with our previous one, and unfortunately, there is a
downward revision of JPY0.5 billion in operating profit. This primarily pertains to basic chemicals, as noted in

the bottom right. Part of the shortfall is attributed to inventory impacts, which have added to costs.

Additionally, as mentioned earlier, increased expenses, particularly in electricity and transportation, have also

affected profitability.

Lastly, on healthcare, please review pages 43, 44, and 45 at your convenience.
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I FY2024 Compared to Outlook Nissan Chemical

(¥billion)

FY2024 Outlook as of May 2024 FY2024 Outlook as of Nov 2024 vs. Outlook as of May 2024
[ | tow L] | ow | w | w | s |
3.0

Sales 34 6.4 33 2.9 6.2 +0.3 -0.5 -0.2
Healthcare 0.8 1.1 1.9 0.8 0.8 1.6 0.0 -0.3 -0.3
Custom Chemicals 2.2 2.3 4.5 2.5 21 4.6 +0.3 -0.2 +0.1

oP 0.9 1.4 23 1.3 1.0 23 +0.4 -0.4 0.0
Healthcare 0.2 0.3 0.5 0.1 0.2 0.3 -0.1 -0.1 -0.2
Custom Chemicals 0.7 1.1 1.8 11 0.9 2.0 +0.4 -0.2 +0.2

1. Figures are rounded to the nearest 100 million yen. Accordingly, some discrepancies may occur among totals.

[1H] Sales & OP above target

Custom Chemicals sales above target (shipment increase due to buildup of customer inventory)

[Total] Sales below target, OP in line

Healthcare sales below target (LIVALO domestic below target),
Custom Chemicals sales above target (shipment increase due to buildup of customer inventory)

| 45

On page 45, in the healthcare segment, we aim to achieve operating profit in line with the previous outlook.
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Nissan Chemical

Reduction of GHG Emissions

= Focus on improving production technology and adopting renewable energy etc., in addition to conventional efforts, to achieve carbon

neutrality by 2050
B GHG emissions target for FY2027: Reduce by at least 30% compared to FY2018 (SCOPE1+2)

(Thousands of tons of -COse)

400
300 327 318 345 328
285
200
100
0
FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2027
Actual Actual Actual Actual Actual Actual Target
| Comparison of GHG emissions with general chemical manufacturers Initiatives in Mid-Term Plan Vista2027

(Thousands of tons -CO,e)

[ ____Fr ] oot [ aots | 2019 | 2020 ] aoar [ 2022 | 2023 ]

(FY2022-2027)

Nissan Chemical

(non-consolidated basis) 448 363 327 38 345 328 285 (Planned investment of 500 million yen,
variable cost of 50 million yen/year)

eermaeloiimaian = Melamine production shutdown

i - - 9275 8928 9226 8,390 7,863

(consolidated basis)

Converting fuels at Onoda Plant

through full-scale introduction of ICP
Reduction of CFC equipment

Upgrade to energy-efficient equipment

= Zero N,0 emissions from nitric acid plants

Promoting reduction of GHG emissions

| 50

Finally, turning to page 50, here we discuss the reduction of GHG emissions. Our FY2023 results, shown as the
second bar from the right, indicate a reduction to 285 thousand tons, illustrating a gradual decline since 2021,

as shown in the graph.

We also provide a comparison to our medium-term plan on pages 52 and 53.
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FY2024 Outlook vs. FY2024 Mid-Term Plan (announced in May 2022) Niegzn Shee!

Sales
Chemicals

OoP

Sales
Performance
Materials

OP

Sales
Agrochemicals

OoP

Sales
Healthcare

OP

Sales
Trading, Others,
Adjustment oP

1. Qutlook as of Nov 2024

FY2024
Mid-Term
Plan (A)

376

35

102.9

321

77.8

217

7.2

21
295
-0.9

255.0
58.5

FY2024
Outlook! (B)

0.1

97.4

28.3

86.3

25.7

6.2

23
16.6
-3.4

245.0
53.0

+0.2
-12.9
-25

-10.0
-5.5

(¥billion)

m Difference factors

Fine Chemicals below target(-9%) TEPIC (general applications & electronic materials)

Basic Chemicals above target(+9%)  Urea/AdBlue®, High purity sulfuric acid, Nitric acid products

Fine Chemicals & Basic Chemicals OP below target

Fixed cost & others more than target, feedstock and raw materials cost up

DP below target(-12%) Photo IPS, rubbing IPS, VA, other display materials
Semis below target(-4%) ARCE, multi layer process materials

Inorganic above target(+11%) SNOWTEX, Organo/Monomer sol

DP & Semis OP below target
sales below due to market adjustment(DP, Semis)

Agro above target(+8%) GRACIA, PERMIT

Animal Health above target(+21%)
Sales above target

Healthcare in line with target

Custom Chemicals below target(-19%) GE API products, new products

Adjustment etc. below target

Trading above target +1.1, Adjustment below target -3.5(-0.6 in Planning and Development Division),
Other domestic subsidiaries below target -0.1

| 53

Please turn to page 53. | will not go into too much detail, but overall, for operating profit, we are JPY5.5 billion
below target for FY2024 set in the medium-term business plan disclosed two and a half years ago. By segment,
chemicals is below target by JPY3.4 billion, and performance materials is below target by JPY3.8 billion.

These were the major negative impacts; however, agrochemicals is above target by JPY4.0 billion. For
chemicals, the severe conditions in the export market have created a challenging business environment,

which was difficult to anticipate. For performance materials,

market adjustments in display and

semiconductors materials also impacted performance, which we could not have predicted at the time. That
said, as | mentioned earlier, particularly in semiconductors materials, we are now seeing a steady upward
trend, and | believe we can affirm that positive direction.

That concludes my remarks.
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Question & Answer

<Questioner 1>

Q: | understand that SUEVER had a rather slow start in 1Q and that this was described as temporary, but it
seems it has returned to expected levels in 2Q. Could you discuss the trend you’re seeing in this area and your
outlook for 2H?

A: While 2Q did recover compared to 1Q, performance was generally on target for 1H overall. The reasons
behind this are that smartphone sales, which were somewhat sluggish in 1Q, showed some recovery in 2Q,
and demand for IT-related devices, especially notebooks, has been gradually improving. However, TV VA
displays were still not performing well in 2Q.

Even within this situation, we managed to achieve results in line with the performance forecast. Regarding
2H, as | mentioned earlier, production adjustments for TV VA panels—mainly for Chinese customers—started
around June of this year and are now settling down. With the drop in panel prices halting, we expect a
recovery trend beginning from November onward.

We also foresee the recovery in IT-related devices, particularly notebooks, continuing for some time, based
on current market trends. We anticipate achieving our forecasted targets for 2H as well.

Q: It seems that only the advanced generations in semiconductors are anticipated to perform well in 2H. How
do you view this, and the potential movements for the legacy generations?

A: Regarding semiconductors, demand for Al drove a significant increase compared to FY2023 in 1H. We
expect this trend to continue into 2H, with steady growth in advanced DRAM and logic for Al applications.

Some customers have been increasing their inventory levels in 1H, so we may see a slight reversal effect in
2H. However, we believe that we will still exceed our initial forecast for the full year.

On the other hand, we do not anticipate a recovery in legacy generations during 2H. We forecast that recovery
to gradually begin in FY2025.

Q: There are various external factors in both the domestic and international markets regarding Agrochemical
business. How do you see the current situation?

A: First, regarding the general environment for agrochemicals, we believe that the industry as a whole has
been performing steadily since April domestically. We are seeing similar positive trends in line with industry
levels compared to last year.

Overseas, while we expect the agricultural chemical market to continue expanding due to rising demand for
grains, we also anticipate intensifying price competition from generic agrochemicals. Amidst this environment,

although there are some ups and downs by product, we believe that overall, we are performing well in every
region.

<Questioner 2>
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Q: Regarding the semiconductor segment, are the inventory adjustments by some users occurring with ARC
and Multi-Layer Process Materials? And would it be correct to assume that these adjustments will backlash in
3Q?

A: Yes, these adjustments are taking place with ARC and Multi-Layer Process Materials. We expect backlash
to occur both in 3Q and 4Q.

Q: In 2H, ROUNDUP is mentioned to decline by 6% due to inventory adjustments. How long do you expect
these effects to persist? Is this effect only related to ML?

A: Regarding the inventory adjustment for ROUNDUP in 2H, we expect this effect to be confined to the current
fiscal year as we are working to manage distribution inventory. We anticipate that this effect will not carry
over into next fiscal year. And this effect is only related to ML.

<Questioner 3>

Q: Could you elaborate further on the reasons for the downward revision of ALTAIR and the upward revisions
of GRACIA and LEIMAY?

A: Starting with ALTAIR, on an annual basis, we expect it to be up compared to last year domestically. However,
relative to the performance forecast, we are seeing some challenges with the replacement of certain
recommended products, which led to a slight downward revision.

Internationally, as stated in the materials, we anticipate a negative impact due to distribution inventory
adjustments.

For LEIMAY, increased demand for potatoes in Europe has been a positive factor. Last year, due to high
temperatures and dryness, there was a reduction in fungal outbreaks, which affected demand. This year,
however, we’re seeing an increase in sales as those conditions have improved.

As for GRACIA, thanks to strong performance in 1H, we anticipate growth for the full year. Sales are especially
increasing in India, which is a major driver.

Q: So, to clarify, LEIMAY’s upward revision is primarily due to demand in Europe, and GRACIA’s upward
revision is driven by sales in India?

A: Yes, that’s correct. We see increased sales for LEIMAY in Europe and rising sales for GRACIA in India relative
to the plan.

Q: Regarding Fluralaner’s patent extension, we didn’t receive an update today. Do you have an idea of when
this will be confirmed, and what is the current situation?

A: We are waiting for an official announcement. It is ultimately up to the regulatory authorities. We expect to
have more information by the end of March.

Q: Regarding Semiconductor Materials business, each product seems to have outperformed expectations.
Could you share what factors contributed to this?

Additionally, what is the current situation for shipments to China? Has the proportion increased further? And
are local Chinese manufacturers beginning to make inroads?
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Lastly, regarding certain exposure materials, there are reports that export restrictions from the US may tighten.
What impact do you expect if decoupling between the US and China intensifies?

A: All ARC, Multi-Layer Process Materials, and EUV materials have shown positive results. For ARC and Multi-
Layer, these materials are used for advanced generations, and we’re also seeing a substantial increase in
demand from Chinese customers, resulting in strong growth.

Regarding EUV materials, alongside the rapid expansion of the market itself, the number of layers using these
materials is also increasing. Compared to last year, we’re seeing significant growth here, and we expect
continued substantial growth moving forward.

On Chinese customers, as | mentioned earlier, volume is indeed increasing compared to last year. We are
seeing some discussion about Chinese local competing manufacturers entering the market. While the number
of local manufacturers competing with ARC and Multi-Layer Process Materials is increasing, only a few have
been adopted for mass production by customers. So far, we don’t perceive any significant impact on our
business.

On the issue of US-China decoupling, we are not experiencing any impact at this stage.

<Questioner 4>

Q: Company’s performance has been very strong, but when we look at 2H, it appears there will be a decrease
in profit compared to 1H, and it seems the revised forecast also reflects a downgrade in profit compared to
the previous forecast.

You mentioned including some buffer in the trading, others, and adjustment segments. Could you confirm if
there are any upside risks in the other segments?

In particular, there was some inventory build-up in semiconductor segment, but it seems there was also some
advancement from 2Q to 1Q. Could this indicate that underlying demand may be strong?

A: Adjustments like these are inherently difficult to predict accurately. However, after creating our internal
forecast, we conducted a thorough review of various factors, and we set a certain amount on the downside
as a cautious measure.

We haven’t specified quantitative projections by business unit. As you pointed out, in the semiconductor
business, there are cases where customer schedules shift by quarter, so we factored in some degree of
adjustment there. But overall, please consider the operating profit JPY53.0 billion as a base, with the aim of
adding on any possible upside.

Q: Queston about the long-term growth potential of display materials. | believe monitors, tablets, and
automobile applications account for roughly half of your Photo IPS sales.

For monitors, currently, the adoption rate of Photo IPS is the lowest, with the rate of increase in recent years
also being quite low. But looking ahead, it seems there is significant upside potential for increased adoption.
What are your thoughts on that?

Regarding tablets, we've seen OLED models released in North America this year, but they reportedly aren’t
selling well, and it seems LCD models are doing better. Would you consider this to be beneficial for your
company?
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Lastly, regarding automobile applications, while vehicle production remains somewhat weak, the growth in
panel area appears to be substantial. Are you seeing similar trends within your business?

A: As you mentioned, the adoption rate of Photo IPS in monitors has indeed been the slowest to progress
among the applications, with existing rubbing IPS and VA technologies still being mainstream.

Looking forward, we expect that as demand for high-performance displays, particularly for high contrast and
other visual features, continues to increase, the adoption rate of Photo IPS will gradually rise as well.

So, while | believe we’re currently on track with the existing plan, over the next few years, the shift to Photo
IPS for monitors is something we see as having potential.

For tablets, as you noted, we have also heard that the sales of Apple’s iPad Pro are struggling due to high
prices, and it hasn’t been as well-received in the market.

Regarding how this impacts LCD sales, we haven’t seen clear growth in the numbers specifically, but at the
very least, we don’t see any downside for LCDs. Given the poor performance of OLED, there is a certain level
of possibility that LCD could make up for the gap.

For automobile applications, as you rightly pointed out, demand for larger screens continues to progress
steadily. We've also seen consistent growth in the usage of alignment materials for automobile displays.

<Questioner 5>
Q: Could you provide an update on the progress of the structural reform in the chemicals segment?

A: We are indeed progressing carefully with the structural reform internally. We’re not yet at a stage where
we can share specific details, but the review is underway.

Q: Understood. And is it correct that the specific items remain unchanged?
A: Yes, that is correct.
Q: Regarding display materials, there was an impact from the shift to OLED for smartphones in 1Q.

However, from what | see, other areas have grown to the extent that this OLED shift for smartphones doesn’t
seem to be as visible in 2Q. Can you confirm if the impact from the OLED shift for smartphones persisted in
2Q?

A: The shift to OLED, unfortunately for us, has continued from 1Q to 2Q, and we don’t see this trend stopping.

However, one of the reasons for the weaker performance in 1Q, as we mentioned in the previous earnings
briefing, may have been the impact of distribution inventory adjustments. It appears that these inventory
adjustments were largely resolved in 1Q, allowing production of LCD panels for smartphones to recover from
2Q onward.

From what I’'ve heard, production of panels for low-end smartphones, particularly for emerging markets, has
been increasing, especially in China.
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<Questioner 6>

Q: Regarding TEPIC for general use, it seems to be recovering. Has there been an improvement in the business
environment? Is the influx of Chinese products into the Japanese market slowing?

A: As TEPIC for general use, the challenging business environment remains. Demand from some customers,
who were previously overstocked, is now recovering, but market conditions continue to be tough overall.

Regarding the inflow of TEPIC for general use into the domestic market, most of our market for TEPIC for
general use is overseas, so there isn’t much inflow into Japan.

[END]
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