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Daimon: This is Hideki Daimon from Nissan Chemical Corporation. Let’s get started with the explanation. 

 

Please turn to page four of the materials. 

First, looking at the summary of the financial results for 1H compared to the same period last year, sales 
increased by JPY12.5 billion, or 12%, operating profit increased by JPY4.2 billion, or 18%, and net income rose 
by JPY1.0 billion, or 5%. 

Next, compared to the outlook announced in May, sales exceeded expectations by JPY8.6 billion, operating 
profit by JPY4.3 billion, and net income by JPY2.4 billion. 

Third, regarding shareholder returns, we plan to issue an interim dividend of JPY70 per share, the same 
amount as last year. Additionally, we completed a share buyback of approximately JPY5.0 billion, amounting 
to slightly over 1,000 thousand shares during 1H. 

As for revision of the outlook, we plan to upwardly revise the annual figures, which I will explain further in a 
moment. 
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The specific figures can be found on page five. 

Firstly, here you will see a YoY change with a breakdown by 1H, 1Q, and 2Q. For 1H, sales were JPY118.2 billion, 
operating profit was JPY28.3 billion, and non-operating income and expenses were minus JPY0.4 billion, 
resulting in ordinary income of JPY27.9 billion. Additionally, extraordinary income and losses came to a 
positive JPY0.8 billion, leading to a net income of JPY20.5 billion. 

Regarding the FX rate, it was JPY150 to the US dollar in 2Q, so the average for the six months of 1H was JPY153. 

However, as you may all know, by the end of September 2024, the yen had appreciated significantly, reaching 
just under JPY143. Comparing this level at the end of September to that of the end of June, the yen 
appreciated by nearly JPY20. Consequently, the foreign exchange gains or losses for 1H was a loss of JPY2.7 
billion. 
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Moving on to page six, this page shows a comparison with the outlook we announced in May. 

Similarly, regarding the FX rate to the US dollar, we had initially assumed JPY145 to the US dollar at the start 
of the year for 1H, and in the end, the exchange rate was JPY8 higher, indicating a weaker yen and stronger 
dollar. 
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Moving on to page seven, we present the analysis of changes in operating profit by segment for 1H. 

Compared to the same period last year, operating profit increased by JPY4.2 billion, coming in JPY4.3 billion 
above the outlook. First, let’s look at chemicals. Operating profit declined by JPY0.3 billion YoY and was JPY0.2 
billion below the outlook. Although sales were flat with the previous year, the impact of fixed costs & others—
detailed in Note 1, including inventory adjustment cost—resulted in a decrease in profit. Additionally, 
operating profit fell short of expectations, due in part to underperformance in nitric acid products and 
urea/AdBlue®. 

On the other hand, performance materials achieved a YoY increase in operating profit of JPY3.3 billion, coming 
in JPY2.1 billion above the outlook. In terms of YoY, sales and operating profit increased across all categories: 
display materials, semiconductor materials, and inorganic materials. Against the outlook, semiconductor and 
inorganic materials exceeded sales projections, and while display materials were flat, the division as a whole 
still surpassed expectations in operating profit.  

Moving on to Agrochemicals, we achieved a YoY profit increase of JPY2.6 billion, coming in JPY1.8 billion above 
the outlook. This was primarily driven by higher-than-expected sales of individual products, such as animal 
health products, Fluralaner, as well as GRACIA and LEIMAY. Additionally, there was a one-time profit increase 
of approximately JPY1.1 billion in fixed costs, which will be explained in more detail later, but this figure is 
included here. 

Finally, in healthcare, we saw a YoY decrease of JPY0.5 billion due to a drop in sales of LIVALO and an increase 
in fixed costs. However, we exceeded the outlook by JPY0.4 billion for 1H. 
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This concludes the summary for 1H. 

 

Next, please turn to page nine for the full-year outlook. 

First, regarding the FY2024 full-year forecast, we have raised the operating profit outlook to JPY53.0 billion 
from the JPY50.0 billion announced in May, as noted at the beginning. 

On a full-year YoY basis, operating profit will see an increase of JPY4.8 billion, or 10%. Net income is expected 
to increase by JPY1.4 billion, or 4%, and the forecasted ROE is 17.1%. 

In terms of the outlook comparison, operating profit was above target by JPY3.0 billion. Having already 
discussed 1H, let me focus on 2H. Compared to the same period last year, operating profit is expected to 
increase by JPY0.6 billion, while the outlook comparison anticipates a JPY1.3 billion shortfall in operating profit. 

In terms of shareholder returns, we expect an annual dividend of JPY164, unchanged from our May 
announcement. The breakdown is JPY70 for the interim and JPY94 at year-end, translating to a dividend 
payout ratio of 57.4% based on this term’s net income. 

We also have plans for a share buyback totaling JPY10 billion. We have already completed a JPY5.0 billion 
buyback, with the remaining JPY5.0 billion planned for completion by the end of March next year. 

As noted in the third row of the table, the cancellation of one million shares purchased by this September has 
already been completed. This results in a total shareholder return ratio of 82.4%. 
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As for our medium-term targets, we aim for a dividend payout ratio of 55% and a total payout ratio of 75%. 
Now, let’s move on to the specific figures. 

 

Turning to page 10, this page provides a YoY comparison, including figures for 3Q, 4Q, and 2H. Looking at the 
annual totals, we see sales of JPY245 billion, operating profit of JPY53 billion, ordinary income of JPY53.2 
billion, and net income of JPY39.4 billion. 

ROE, as mentioned earlier, is 17.1%. For 2H, we assume an exchange rate of JPY145 to the US dollar. 
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Next, please turn to page 11. This page shows a comparison with our initial outlook announced in May, which 
you can review later. 
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Now, let’s move on to page 12, where we analyze the changes in operating profit by segment. 

The top section here focuses specifically on 2H’s YoY change. Overall, we expect an increase in profit of JPY0.6 
billion. Breaking it down, chemicals is projected to contribute JPY0.4 billion, and performance materials is 
expected to contribute JPY2.5 billion, driven by increased revenue in display materials and semiconductor 
materials. 

Agrochemicals is expected to see a decrease of JPY0.3 billion. Although there is a projected increase in 
revenue from products like GRACIA and PERMIT, we anticipate a decrease in profit of JPY1.6 billion due to 
increased fixed costs, which include the impact of inventory adjustment cost. Healthcare, meanwhile, is 
expected to be almost flat YoY. 

For the full-year figures, we compare both YoY and against our outlook. For chemicals, we expect a slight YoY 
increase in profit of JPY0.1 billion. This includes an increase of JPY1.3 billion in fixed costs & others, but higher 
sales of environmental related products and high purified sulfuric acid are anticipated to drive profit growth. 

Compared to the outlook, however, we expect a JPY0.5 billion shortfall, with above-target sales in fine 
chemicals offset by cost increases, primarily in electricity and transportation, as well as higher fixed costs, 
which will contribute to the profit shortfall. 

Next, for performance materials, we anticipate a significant YoY profit increase of JPY5.8 billion, driven by 
sales growth in display materials, semiconductor materials, and inorganic materials, as discussed for 1H. We 
also forecast profit exceeding our expectations by JPY3.9 billion, supported by similar factors. 
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As for agrochemicals, we expect a YoY profit increase of JPY2.3 billion, which is JPY1.6 billion above our 
previous outlook. Against the outlook, however, we see a JPY1.2 billion shortfall in fixed costs & others, which 
includes the one-time factor mentioned earlier. 

In Healthcare, we expect a YoY decrease in profit of JPY0.5 billion, while the outlook for the full year is 
expected to be close to our projections. 

 

Turning to page 13, here we have the non-operating income and expenses, as well as extraordinary income 
and losses, shown in a YoY change. 

The far-right column shows the annual figures, with non-operating income and expenses at the very bottom 
row showing a large negative value of JPY3.28 billion. As explained in Note 1 above, the main cause for this 
figure is the sharp yen appreciation as of the end of September 2024, which impacted the FX rate significantly. 

Extraordinary income and losses are at positive JPY1.27 billion, with an anticipated special gain of JPY1.4 
billion for the full year, as initially planned. 
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Moving on to page 14, this page compares the figures with our initial outlook announced in May, which you 
can review later. 



 
 

 

11 
 

 

Now, on page 15, let’s look at cash flow. 

In the column slightly to the right of center, showing the figures announced in November, operating cash flow 
is projected at JPY53.5 billion. Cash flow from investing activities reflects outflow of JPY19 billion, resulting in 
a positive free cash flow projection of JPY34.5 billion. This represents a YoY increase of JPY19.5 billion, as 
shown in the adjacent column. 

Regarding cash and cash equivalents, the annual outlook is JPY24.5 billion, which we consider a healthy level 
of retained cash, consistent with prior years. 
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Next, on to the balance sheet on page 16. 

In the upper left section, under assets, you’ll find the YoY change as of the end of September relative to the 
end of March. We see a total decrease in assets of JPY12.1 billion, primarily attributed to a decrease in 
accounts receivable, as collection progressed steadily through the end of September, which is typical for this 
time of year. 

Inventories, on the other hand, increased by JPY3.2 billion from the end of March. Additionally, compared to 
September 2023, inventories rose by JPY7.6 billion, largely due to higher stock levels in agrochemicals. 
However, given that sales also increased, there is little change in the inventory turnover period. Inventory 
levels have also declined slightly from the end of June, indicating a gradual improvement in inventory 
management. 

On the right side under liabilities, borrowing and bonds decreased by JPY12.6 billion. This reduction is due to 
the collection of accounts receivable, which allowed us to reduce borrowings as part of our standard 
operations. 

The equity ratio, shown in the lower right, stands at 73.4%. 

On the lower left, we show the breakdown of investment securities. As of the end of September, the ratio of 
strategic shareholdings on net assets remain at 7.5%, maintaining a level below 10%. 
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Turning to page 17, here we present capital expenditures, depreciation, and R&D expenses by segment. 

Regarding capital expenditures, in the total column, the May projection was JPY22.1 billion, but this has been 
revised down to JPY19.1 billion, reflecting a decrease of about JPY3.0 billion due to delays in certain payments. 

Depreciation is expected to be JPY14.4 billion, down from the initial forecast of JPY15.6 billion. Most of this 
decrease relates to agrochemicals, as explained in Note 5 in the lower left. This figure includes a temporary 
reduction of JPY1.1 billion in depreciation expenses. I’ll provide further details on this later. 
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From page 19 onward, we present detailed figures by segment. Page 19 shows 1H YoY change. 
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On page 20, we have a comparison between 1H results and the outlook. 
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Page 21 presents the YoY change for the full year, including 3Q and 4Q. 
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Page 22 provides the outlook comparison for the full year and 2H. 

Let me note that in the lower right section of page 22, in the outlook comparison column for 2H, the operating 
profit for trading, others, and adjustment shows a loss of JPY2.2 billion, which is listed in the second-to-last 
column, third row from the bottom. 

At the beginning of the year, this was set to JPY0.0 billion, but now we are projecting a loss of JPY2.2 billion. 
Given the current international situation and business environment, we have set this as a conservative figure 
with a risk buffer, which I wanted to clarify in advance. 
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Now, moving on to the performance materials segment from page 23. 
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On page 24, we break down the two-year changes in operating profit from 2022 to the present by volume, 
price & others, and fixed costs & others. 

As you can see, 2023 marked a significant low point. However, for 2024, we are forecasting substantial profit 
growth due to a sharp increase in volumes with the recovery in the display and semiconductor markets. 
Although we made certain growth investments and saw increases in fixed costs for semiconductors, the gains 
in volume will far outweigh these costs, leading to an overall profit growth of 26%. 
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Turning to sales by subsegment within performance materials, please look at page 25. 

The bar graph at the bottom illustrates growth in sales from 2019 to the present. The dark blue at the bottom 
represents display materials, the middle section is semiconductor materials, and the top represents inorganic 
materials. For FY2024, each subsegment has achieved YoY sales growth, with semiconductor sales showing 
particularly strong growth and inorganic materials up by 12%. Notably, as mentioned in the upper section, 
display materials hit a low in FY2022 but have since recovered and maintained steady sales as a cash cow. 
Semiconductor materials experienced a temporary adjustment period in FY2023 but are now showing high 
growth rates due to market recovery. Particularly for EUV materials, we are seeing increased customer 
production, which supports our view that the long-term growth trend will remain strong. 
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Continuing on page 26, here we have the sales growth rates for main products. 

For the full year, display materials are projected to grow by 4%, while semiconductor materials are expected 
to see an overall growth of 28%, as I mentioned earlier, with particularly strong growth in Multi-Layer Process 
materials and EUV materials. Additionally, inorganic materials are forecasted to grow by 12%. 
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On page 27, we present a YoY change of sales and operating profit for the performance materials segment, 
broken down by 1H, 2H, and full year. 

In the line labeled “Fixed cost & others,” just below the table, we have provided a breakdown since these 
costs have fluctuated significantly. 

For the full year, fixed costs including inventory adjustment cost, are expected to increase by JPY2.6 billion for 
the performance materials segment overall. Display materials are projected to achieve both sales and profit 
growth, largely from an increase in non-smartphone-related sales. 

For semiconductor materials, as shown on the right, recovery in advanced materials mainly and increased 
customer activity are expected to contribute to growth, and in 2Q some customers increased inventory levels. 
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Moving on to page 28, this page shows a comparison with the outlook. 

As shown here, we expect display materials sales to remain on track with the initial outlook for the year. For 
semiconductor materials, we project an upside in both sales and operating profit, and we expect a similar 
positive trend in inorganic materials. 
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Next, let’s turn to the agrochemicals segment on page 30. For 1H, agrochemicals sales increased by 11% YoY, 
which exceeded the outlook. For the full year, we anticipate a 5% increase in sales. 

Here, you’ll see figures for ROUNDUP and other products as well as animal health products Fluralaner, for 1Q, 
2Q, 1H, 2H, and the full year, showing both YoY actual and outlook. 

For ROUNDUP, we anticipate a slight decrease in sales in 2H due to the impact of inventory adjustments in 
distribution. TARGA, which had advance shipments in FY2023, will also feel the effects of European inventory 
adjustments, as mentioned before. Additionally, DITHANE will experience a timing shift for some overseas 
shipments to next year. Other products, like GRACIA and LEIMAY, are generally showing double-digit growth. 

Animal health products grew by 20% in 1H and are expected to grow by 12% for the full year. 

GRACIA, shown in the lower left, is projected to reach its initial sales target of JPY10.0 billion this fiscal year. 
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On page 31, we present the YoY figures for 1H, 2H, and full year, along with comments on each product. 

In the table below, we note that “Fixed cost & others” includes a one-time factor of JPY1.1 billion reduction 
in depreciation. 

We are unable to disclose specifics due to client confidentiality, but to give a general idea, an agreement was 
in place for a refund of consideration if certain conditions were met in a contract under which we acquired a 
business. After a mutual review, these conditions were fulfilled, and as a result, we recalculated goodwill 
retrospectively, resulting in a JPY1.1 billion reduction in depreciation. 

This one-time factor contributed to the JPY2.6 billion increase in profit in 1H. 
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Lastly, on page 32, as noted at the bottom, we expect full-year profit to exceed the initial outlook by JPY1.6 
billion, which includes the aforementioned JPY1.1 billion. 
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On page 33, regarding our pipeline, there have been no major changes since our last update in August. 
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On page 35, we cover the status of patents related to animal health products, particularly in the US. As noted 
here, we have once again filed for an extension, consistent with prior updates. 

Next, we move on to the chemicals segment. 
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Pages 39 and 40 provide a detailed explanation of individual products, primarily focusing on sales trends.  

Notably, in fine chemicals, while TEPIC’s overall market environment remains largely unchanged due to 
competition from Chinese products in export markets, we are observing a partial recovery in demand. As a 
result, sales in 1H increased by 35% YoY. 

For basic chemicals, specifically high purity sulfuric acid, we see growth in sales driven by increasing demand 
from the semiconductor industry, as indicated. 
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Page 40 shows a comparison of our latest outlook with our previous one, and unfortunately, there is a 
downward revision of JPY0.5 billion in operating profit. This primarily pertains to basic chemicals, as noted in 
the bottom right. Part of the shortfall is attributed to inventory impacts, which have added to costs.  

Additionally, as mentioned earlier, increased expenses, particularly in electricity and transportation, have also 
affected profitability. 

Lastly, on healthcare, please review pages 43, 44, and 45 at your convenience. 
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On page 45, in the healthcare segment, we aim to achieve operating profit in line with the previous outlook. 
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Finally, turning to page 50, here we discuss the reduction of GHG emissions. Our FY2023 results, shown as the 
second bar from the right, indicate a reduction to 285 thousand tons, illustrating a gradual decline since 2021, 
as shown in the graph. 

We also provide a comparison to our medium-term plan on pages 52 and 53. 
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Please turn to page 53. I will not go into too much detail, but overall, for operating profit, we are JPY5.5 billion 
below target for FY2024 set in the medium-term business plan disclosed two and a half years ago. By segment, 
chemicals is below target by JPY3.4 billion, and performance materials is below target by JPY3.8 billion. 

These were the major negative impacts; however, agrochemicals is above target by JPY4.0 billion. For 
chemicals, the severe conditions in the export market have created a challenging business environment, 
which was difficult to anticipate. For performance materials, market adjustments in display and 
semiconductors materials also impacted performance, which we could not have predicted at the time. That 
said, as I mentioned earlier, particularly in semiconductors materials, we are now seeing a steady upward 
trend, and I believe we can affirm that positive direction. 

That concludes my remarks. 
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Question & Answer 

 

<Questioner 1> 

Q: I understand that SUEVER had a rather slow start in 1Q and that this was described as temporary, but it 
seems it has returned to expected levels in 2Q. Could you discuss the trend you’re seeing in this area and your 
outlook for 2H? 

A: While 2Q did recover compared to 1Q, performance was generally on target for 1H overall. The reasons 
behind this are that smartphone sales, which were somewhat sluggish in 1Q, showed some recovery in 2Q, 
and demand for IT-related devices, especially notebooks, has been gradually improving. However, TV VA 
displays were still not performing well in 2Q. 

Even within this situation, we managed to achieve results in line with the performance forecast. Regarding 
2H, as I mentioned earlier, production adjustments for TV VA panels—mainly for Chinese customers—started 
around June of this year and are now settling down. With the drop in panel prices halting, we expect a 
recovery trend beginning from November onward. 

We also foresee the recovery in IT-related devices, particularly notebooks, continuing for some time, based 
on current market trends. We anticipate achieving our forecasted targets for 2H as well. 

Q: It seems that only the advanced generations in semiconductors are anticipated to perform well in 2H. How 
do you view this, and the potential movements for the legacy generations? 

A: Regarding semiconductors, demand for AI drove a significant increase compared to FY2023 in 1H. We 
expect this trend to continue into 2H, with steady growth in advanced DRAM and logic for AI applications. 

Some customers have been increasing their inventory levels in 1H, so we may see a slight reversal effect in 
2H. However, we believe that we will still exceed our initial forecast for the full year. 

On the other hand, we do not anticipate a recovery in legacy generations during 2H. We forecast that recovery 
to gradually begin in FY2025. 

Q: There are various external factors in both the domestic and international markets regarding Agrochemical 
business. How do you see the current situation? 

A: First, regarding the general environment for agrochemicals, we believe that the industry as a whole has 
been performing steadily since April domestically. We are seeing similar positive trends in line with industry 
levels compared to last year. 

Overseas, while we expect the agricultural chemical market to continue expanding due to rising demand for 
grains, we also anticipate intensifying price competition from generic agrochemicals. Amidst this environment, 
although there are some ups and downs by product, we believe that overall, we are performing well in every 
region. 

 

<Questioner 2> 
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Q: Regarding the semiconductor segment, are the inventory adjustments by some users occurring with ARC 
and Multi-Layer Process Materials? And would it be correct to assume that these adjustments will backlash in 
3Q? 

A: Yes, these adjustments are taking place with ARC and Multi-Layer Process Materials. We expect backlash 
to occur both in 3Q and 4Q. 

Q: In 2H, ROUNDUP is mentioned to decline by 6% due to inventory adjustments. How long do you expect 
these effects to persist? Is this effect only related to ML? 

A: Regarding the inventory adjustment for ROUNDUP in 2H, we expect this effect to be confined to the current 
fiscal year as we are working to manage distribution inventory. We anticipate that this effect will not carry 
over into next fiscal year. And this effect is only related to ML. 

 

<Questioner 3> 

Q: Could you elaborate further on the reasons for the downward revision of ALTAIR and the upward revisions 
of GRACIA and LEIMAY? 

A: Starting with ALTAIR, on an annual basis, we expect it to be up compared to last year domestically. However, 
relative to the performance forecast, we are seeing some challenges with the replacement of certain 
recommended products, which led to a slight downward revision. 

Internationally, as stated in the materials, we anticipate a negative impact due to distribution inventory 
adjustments. 

For LEIMAY, increased demand for potatoes in Europe has been a positive factor. Last year, due to high 
temperatures and dryness, there was a reduction in fungal outbreaks, which affected demand. This year, 
however, we’re seeing an increase in sales as those conditions have improved. 

As for GRACIA, thanks to strong performance in 1H, we anticipate growth for the full year. Sales are especially 
increasing in India, which is a major driver. 

Q: So, to clarify, LEIMAY’s upward revision is primarily due to demand in Europe, and GRACIA’s upward 
revision is driven by sales in India? 

A: Yes, that’s correct. We see increased sales for LEIMAY in Europe and rising sales for GRACIA in India relative 
to the plan. 

Q: Regarding Fluralaner’s patent extension, we didn’t receive an update today. Do you have an idea of when 
this will be confirmed, and what is the current situation? 

A: We are waiting for an official announcement. It is ultimately up to the regulatory authorities. We expect to 
have more information by the end of March. 

Q: Regarding Semiconductor Materials business, each product seems to have outperformed expectations. 
Could you share what factors contributed to this? 

Additionally, what is the current situation for shipments to China? Has the proportion increased further? And 
are local Chinese manufacturers beginning to make inroads? 
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Lastly, regarding certain exposure materials, there are reports that export restrictions from the US may tighten. 
What impact do you expect if decoupling between the US and China intensifies? 

A: All ARC, Multi-Layer Process Materials, and EUV materials have shown positive results. For ARC and Multi-
Layer, these materials are used for advanced generations, and we’re also seeing a substantial increase in 
demand from Chinese customers, resulting in strong growth. 

Regarding EUV materials, alongside the rapid expansion of the market itself, the number of layers using these 
materials is also increasing. Compared to last year, we’re seeing significant growth here, and we expect 
continued substantial growth moving forward. 

On Chinese customers, as I mentioned earlier, volume is indeed increasing compared to last year. We are 
seeing some discussion about Chinese local competing manufacturers entering the market. While the number 
of local manufacturers competing with ARC and Multi-Layer Process Materials is increasing, only a few have 
been adopted for mass production by customers. So far, we don’t perceive any significant impact on our 
business. 

On the issue of US-China decoupling, we are not experiencing any impact at this stage. 

 

<Questioner 4> 

Q: Company’s performance has been very strong, but when we look at 2H, it appears there will be a decrease 
in profit compared to 1H, and it seems the revised forecast also reflects a downgrade in profit compared to 
the previous forecast. 

You mentioned including some buffer in the trading, others, and adjustment segments. Could you confirm if 
there are any upside risks in the other segments? 

In particular, there was some inventory build-up in semiconductor segment, but it seems there was also some 
advancement from 2Q to 1Q. Could this indicate that underlying demand may be strong? 

A: Adjustments like these are inherently difficult to predict accurately. However, after creating our internal 
forecast, we conducted a thorough review of various factors, and we set a certain amount on the downside 
as a cautious measure. 

We haven’t specified quantitative projections by business unit. As you pointed out, in the semiconductor 
business, there are cases where customer schedules shift by quarter, so we factored in some degree of 
adjustment there. But overall, please consider the operating profit JPY53.0 billion as a base, with the aim of 
adding on any possible upside. 

Q: Queston about the long-term growth potential of display materials. I believe monitors, tablets, and 
automobile applications account for roughly half of your Photo IPS sales. 

For monitors, currently, the adoption rate of Photo IPS is the lowest, with the rate of increase in recent years 
also being quite low. But looking ahead, it seems there is significant upside potential for increased adoption. 
What are your thoughts on that? 

Regarding tablets, we’ve seen OLED models released in North America this year, but they reportedly aren’t 
selling well, and it seems LCD models are doing better. Would you consider this to be beneficial for your 
company? 
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Lastly, regarding automobile applications, while vehicle production remains somewhat weak, the growth in 
panel area appears to be substantial. Are you seeing similar trends within your business? 

A: As you mentioned, the adoption rate of Photo IPS in monitors has indeed been the slowest to progress 
among the applications, with existing rubbing IPS and VA technologies still being mainstream. 

Looking forward, we expect that as demand for high-performance displays, particularly for high contrast and 
other visual features, continues to increase, the adoption rate of Photo IPS will gradually rise as well. 

So, while I believe we’re currently on track with the existing plan, over the next few years, the shift to Photo 
IPS for monitors is something we see as having potential. 

For tablets, as you noted, we have also heard that the sales of Apple’s iPad Pro are struggling due to high 
prices, and it hasn’t been as well-received in the market. 

Regarding how this impacts LCD sales, we haven’t seen clear growth in the numbers specifically, but at the 
very least, we don’t see any downside for LCDs. Given the poor performance of OLED, there is a certain level 
of possibility that LCD could make up for the gap. 

For automobile applications, as you rightly pointed out, demand for larger screens continues to progress 
steadily. We’ve also seen consistent growth in the usage of alignment materials for automobile displays. 

 

<Questioner 5> 

Q: Could you provide an update on the progress of the structural reform in the chemicals segment? 

A: We are indeed progressing carefully with the structural reform internally. We’re not yet at a stage where 
we can share specific details, but the review is underway. 

Q: Understood. And is it correct that the specific items remain unchanged?  

A: Yes, that is correct. 

Q: Regarding display materials, there was an impact from the shift to OLED for smartphones in 1Q. 

However, from what I see, other areas have grown to the extent that this OLED shift for smartphones doesn’t 
seem to be as visible in 2Q. Can you confirm if the impact from the OLED shift for smartphones persisted in 
2Q? 

A: The shift to OLED, unfortunately for us, has continued from 1Q to 2Q, and we don’t see this trend stopping. 

However, one of the reasons for the weaker performance in 1Q, as we mentioned in the previous earnings 
briefing, may have been the impact of distribution inventory adjustments. It appears that these inventory 
adjustments were largely resolved in 1Q, allowing production of LCD panels for smartphones to recover from 
2Q onward. 

From what I’ve heard, production of panels for low-end smartphones, particularly for emerging markets, has 
been increasing, especially in China.  
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<Questioner 6> 

Q: Regarding TEPIC for general use, it seems to be recovering. Has there been an improvement in the business 
environment? Is the influx of Chinese products into the Japanese market slowing? 

A: As TEPIC for general use, the challenging business environment remains. Demand from some customers, 
who were previously overstocked, is now recovering, but market conditions continue to be tough overall. 

Regarding the inflow of TEPIC for general use into the domestic market, most of our market for TEPIC for 
general use is overseas, so there isn’t much inflow into Japan. 

[END]  

 

 


